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My Idea of Education
The aim of good education is to prepare a person to play his/her part
successfully as an enlightened member of society. Education means integrated
development of personality. It should, therefore, impart training to hand, head
and heart. Training head is all about acquisition of skill and capabilities and
competencies. Head is innovativeness and creative aspect and Heart is about
ethicality. The system of education introduced by the British in India was
particularly designed to serve their colonial interest. It is
unfortunate that with
the changes brought
about by political
independence of our
country, the system of
education has not
undergone
any
appreciable change.
Our
system
of
education in free
India continues to be
aimless purposeless,
directionless and finally not related to the reality of life. It is passive, carefree
and mechanical in character. In our Education system, information is
overloaded on student’s mind and they find it difficult to digest. There is
absence of realistic education. However, our student’s contributions are world
reckoned. What students can never become their own. In the words of Dr.
Annie Beasant "Our system of education is just like cramping students’ heads
with a lot of disjointed fact. To be emptied out again in the examination hall,
and the empty basket arrived out again into the world."
Our system of education is predominantly academic and theoretical. It is
theoretical as a rule and practical by chance. As Maulana Azad observed,
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There is no adjustment between the system of education and needs of our life”
We gain information, knowledge, and not wisdom. As stated an ideal education
must provide training to our hand, head and heart. It must cultivate basic
qualities of vitality, courage, sensitiveness and intelligence. It should also
cultivate firmness of character, resilience of outlook and courage
To hit back, if and when necessary. It must be capable of reconstructing our
disillusioned youth and to enthuse them with a spirit of moral and mental
righteousness. An ideal education must infuse a strong will and purpose in their
life and for humanity. It must preserve us and prepare refinement of our life.
Another aspect of system of education is that it does not help us for earning our
bread. Our universities produce graduates only to wander in vain for
employment. In practical life these graduates are not in demand. Our education
neither provides our students the training nor does it instil in them the dignity
of labor. Consequently, they do not possess any manual skill that is so essential
in today’s life. Our students have become ease loving and extravagant. Our
education system has no place for any physical work. Students must be made
to learn some craft, trade or skill that involves physical and practical work. It
would create self-reliance in them which so essential for success in practical life.
Another important aspect is moral and cultural aspect of life. Our system of
education has miserably failed to inculcate in students love of virtue and
righteousness, a sense of personal dignity. An adjustment between the system
of our education and the needs of our life must be made. Today our country
needs scientific and technical education. Country needs skilled workmen,
technicians and engineers, doctors and specialists.
The new education system should channelize the capacities of young students
into careers. The system of education which does not enable a person to earn a
decent wage according to his capacity is a luxury we can ill- afford. Though bread
earning is very important for every Individual, but there are other higher
intellectual and emotional needs of man, which must be adequately taken care
of. To fulfil this requirement of education we need to have broad vision towards
our education system.
Prof. Jayashree Kowtal
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Prof. Anita Singh completed her Ph.D. with the thesis on
“Appreciative Inquiry and Social Capital: A study of
Community Based Organizations in Karnataka”, from
Bharathiar University, Coimbatore.
This doctoral thesis using mixed methods research,
analyzes quantitative and qualitative data, collected from
the Community Based Organizations (CBOs) in Karnataka.
This study was conducted in the NGO, Myrada.
It studied the social capital in these CBOs and the
impact of Appreciative Inquiry workshop (which is
conducted for the members of CBOs) on their
development.

9th National Management Fest Archish 2017-Indus
Business Academy, Bangalore
Indus Business Academy, Bangalore
organized 9th National Management
Fest Archish 2K17 with various
management and cultural events on
March 3rd and 4th, 2017. This year
the management fest inspired by the
theme “GEN-E” in which the main
objective was to induce contemporary
management students to demonstrate
their ground-breaking skill set for
fulfilling industry demand, with the
help of meticulously formulated
competition verticals.
Twenty students from our Institute
participated in the various events like
Finance, Marketing, Operations, Retail,
Ad making, Corporate Sustainability
Plan, B-Quiz, HR, Business Analytics
and Treasure Hunt. Among all the teams, Avantika & Pragath won the first prize in the
marketing event.
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NESPRESSO MBA CHALLENGE
COMPETITION
One of the world’s leading premium portioned coffee brand, Nestlé Nespresso, engaged with
the academic world and inspired 88 different MBA schools from all over the World, to take
part in the fifth edition of the Nespresso Sustainability MBA Challenge.
Nespresso, in partnership with the Sustainable
Markets Intelligence Center (CIMS) and Latin
America’s leading Business School INCAE,
organized and managed the global MBA
Challenge. The Competition intended to provide
a real-world experience for the students that has
encouraged
healthy
competition,
professionalism, and interaction with the future
business leaders, both among themselves and
with the business community. It was a case
study based competition. The case study,
elaborated by INCAE Business School is in close
collaboration with Nespresso, the case study
was an unpublished one. The case on the results
of extensive research carried out on Nespresso
sustainable sourcing of coffee. This research is a
product of a long-term research partnership
with Nespresso, CIMS, INCAE and other
organizations highly involved in the coffee
sector and sustainability.
A team of four students from our college also participated. The students were Avantika
Batham, Anshu Goenka, Mahima Nair and Surya Prathap from UOM 2016-18 batch. The team
competed with the top universities all over the globe like Oxford University, Standford
International University and many other. Altogether, 88 Business Schools took part and
among them three teams made it to the finals. Among the finalists were-Melbourne Business
School- Australia, Rollins College-USA, and Yale school of Forestry and Environmental
Studies- the USA.
Overall, it was a good experience, which involved learning beyond the classroom. The
challenge gave an opportunity to generate new ideas and practice skills, especially working
together as a team.
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SENTIA 2017- Management fest at Mangalore
Institute of Technology
and Engineering, Moodabidri
A team of three students namely, Rahul Jha, Akshat Singh, Gaurav Acharya B, participated
and won the first position in the Management Blend event of SENTIA 2017, the State Level
Cultural, Technical & Management fest of Mangalore Institute of Technology & Engineering.
The event called on their ability to apply their knowledge of HR, Finance and Marketing. The
event consisted of four rounds. The first round was an Aptitude Test with 15 questions from
each sector that were to be answered within 30 minutes. The second round was to
conceptualize a nationwide awareness campaign on educating men about women
empowerment. The Participants had to present the marketing, financial and the human
resource details regarding the campaign. They also created a video advertisement for their
campaigns with the help of friends who participated in the event Ad Hock. For the third
round, they were provided with an overnight task. They had to create a revival plan for
Kingfisher Airlines (KFA) spanning over five years and divided into three main categories,
HR, finance and Marketing. In the final round, a case study was provided to them. Their case
study was regarding a business firm, which produces food products, and the scenario
presented was “Death of 100 people in a wedding function by consuming our food products”.
Time allotted for preparation was three minutes. The team’s good communication skills,
hard work and dedication won them the First position in the event against some the best Bschools of Karnataka i.e., JKSHIM Nitte, SDM Mangalore etc.
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MDP held on Funding of Business
Proposals: Opportunities and Schemes for
Startups

On 26 April 2017, the Research Department of Ramaiah Institute of Management conducted
a one-day Management Development Program on Funding of business proposals:
Opportunities and Schemes for startups. The objective of the MDP was to provide information
regarding funding and incubation opportunities for emerging start-ups. The MDP was
inaugurated by the Chief Finance Officer of GEF Shri G.Ramachandra who emphasized on the
importance of ideas and the
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opportunities available for start-ups. Mr. Raman Gujral (Southern Regional Head of
Entrepreneurship Development Institute of India, Bangalore) addressed the first session. He
discussed various ideas about introducing business proposals and the scope of
entrepreneurship.
Mr. Raman Gujral's session was followed by a Mr. CA Vinay, Co-founder VNV, and serial
entrepreneur. He shared his ideas on processing the business proposals with financial
institutions for clearance. Ms.Nageshwari, founder of Ideatiger.com and mentor at startup
coalition CII, spoke on funding and incubation opportunities for startups and highlighted
some sources and documentation for obtaining finance.
Mr. Bharat Mohan, CEO, Sensara Technologies gave his valuable inputs on understanding
investor’s mind and
assessment
of
risk
perception
in
startup
investing. The last session
taken
by
Sankara
Srinivasan,
C.A
serial
entrepreneur and mentor at
center for innovation, and
entrepreneurship,
IIM-A
spoke on analyzing the
feasibility and viability of
business proposals under
the current conditions.
Overall, the MDP was
largely appreciated by all
the participants who clearly
expressed that their main
purpose of attending this
MDP was met, there were
several key takeaways on
preparing business proposals, accessing Government grants and funds, accessing funds for
women entrepreneurs, understanding the benefits of incubation and learnings from the
successful case studies discussed. Their valuable feedback provided immense
encouragement to everyone present in the MDP.
The program concluded with the vote of Thanks by the Dean and the Academic Head Prof. V.
Narayanan. Prof Purnima Ramaswamy gave participants their participation certificates.
K. Reshma Nair & Aravinth Mohan
Faculty Coordinator—Dr. V. Padmaja
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National Conference
The Research Centre at Ramaiah Institute of Management organized one-day National
Conference on 28th April, 2017 and Pre conference workshop on 27th April, 2017.The
Conference theme was “Digital India-Problems and Prospects”. About 35 participants
including faculty members and students from other colleges attended it.
The Dean, Dr. H. Muralidharan, inaugurated the conference with the ceremonial lighting of the
lamp and offering floral tributes to our founder followed by a welcome address. Ms. Pavitra
headed the first session of the day on the topic “Digital Marketing”. She spoke about the current
trend and the future prospects in the field of digital marketing. She also talked about a new
and upcoming technology i.e. “Marketing through robots”. Mr. Pratap took up the second
session on the topic “HR Analytics”. He spoke about the various phases of HR Analytics and
the use of simulation in

HR process. The third session was conducted by Ms. Malti Kariappa on the topic “Digital
Banking”, starting from its origins till the current usage of technology in banking sector. The
last session was on the topic “Digital Teaching and Learning” by Mr. Mani Rangan.
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He mentioned various technologies
and new learning methods to be
adopted by educational institutions
to enhance their teaching skills and
making subject more interesting and
easier. The session for the day ended
with felicitations and the vote of
thanks.
The National conference started
with lighting of lamp and welcome
address by The Dean, Prof. H
Murlidharan on the topic “Digital
India – Problems & prospects”. He
spoke about digitization. The Chief
Guest Mr. Jai Prakash Nethalla, CEO
and Co- founder of Clusterbean
Technologies
addressed
the
audience. The keynote address was
then followed by a plenary session by
eminent panelists from various
fields, who shared their personal
experience. Ms. Divya Purnaiya
shared her ideas in digital and social
media marketing. Mr. Manish
Kataria, Co-founder & CEO of
Traveosoft and Unnagi Consulting,
spoke on business analytics and its
usefulness.
Mr. Sampath J M, Managing Director, Arpitha Associates gave his valuable inputs on “People
Analytics- Enhancing people decision making through digitization”. Mr. Bharath Mohan, CEO
Sensara took the last session, spoke about contextual computing.
The program concluded with a Vote of thanks by Dean and the participants were given
certificates by our Chief Guest Mr. B R S Murthy, Chief- Corporate Communication, Gokula
Education Foundation and by the Academic Heads Prof. V. Narayanan and Prof Purnima
Ramaswamy.
Dr. Triveni and Team
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Procter and Gamble

Ramaiah Institute of Management played host for a product promotion program on 11th
April 2017, organized by M/s Brand Street India for Proctor and Gamble- a leading brand in
FMCG products.
Proctor and Gamble, in an attempt to groom students, conducted a one-day activity. The
activity intended to bring about more awareness regarding various products of Procter and
Gamble and the proper way to use them. The students were provided with the P&G kit bag
(with free samples) along with the product information. The activity witnessed students
participating in large numbers and thereby benefiting from offers and freebies. Furthermore,
products like Head &Shoulders and Pantene were for sale to students and staff members with
attractive discount offerings.
The faculty coordinator for the event was Prof. Yashaswini Murthy who coordinated with
M/s Brand Street India and ensured the event was a success. The event concluded with
students and staff members being enriched with greater insights and understanding on the
different products of Procter and Gamble.
Faculty Coordinator-Prof. Yashaswini Murthy and Placement Team
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Wealth management
Wealth Management combines both financial planning and specialized financial services
including personal retail banking services, estate planning, legal and tax advice and
investment management services. The goal of wealth management is to sustain and grow
long-term wealth.Wealth managers may work as part of a small-scale business or as part of
a larger firm,
most often one directly associated with the financial arena. Depending on the business, wealth
m anagers may function under different titles including financial consultant or financial
advisor. A client may receive services from a single designated wealth manager or may have
access to m embers of a specified wealth management team. The main motto of the wealth
management
club is to learn, lead and
succeed as the journey
begins here. It focuses on
innovation,
entrepreneurship,
leadership, research and
societal engagement.
The Wealth Management
club
conducted
its
seventh
event
–
“CATECHIZE” on 15
March 2017. The club
commenced its activities
with the MBA (UoM)
batch, which comprised
of seven teams and two
teams took the center stage. The event consisted of three rounds; first round was Quiz.The idea
was to incorporate daily reading habit of newspaper and to educate them to analyze a particular
topic. Second round was ‘match the following’ and the third round was based on ‘multiple-choice
questions’. The main objective of the event was to equip the students with a with few financial
terms. The winners for the event were Rahul Jha and SaurabhPatil.
K.RESHMA NAIR
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Marketing Club-Say Yes To your Dreams
In the Marketing club of MSRIM, there has always been an effort to encourage students to
bring in fresh ideas and approaches to the field of marketing management. Yet another
attempt was the event “Say Yes to your dreams. The second event of the Marketing Club “Say
yes to your dreams” was organized as a tribute to Dr. Kalam, on his first commemoration
day, 27 July 2016 by student coordinators Kiran Pallath, Suyash Mishra and Subhrank
Devnath in the presence of Club Head Prof Meghna Verma and Faculty Coordinator B
Yashaswini Murthy. The event kick started with an address to the students from Prof Meghna
Verma who recalled the great qualities of Dr. Kalam urged students to follow his advices.
Dr. Kalam was a visionary who always encouraged young minds to dream big. His books and
speeches are a power house of inspiration. His thoughts and ideas have kindled the spirit of
achievement for everyone and hold relevance in all walks of life. Taking cue from this fact,
the marketing club devised an event on a set of valuable thoughts and quotations from Dr.
Kalam in which students had to apply the crux of a given saying to the field of marketing.
Around 30 students participated in the event giving interesting and creative correlations of
the sayings by Dr. Kalam to the current practices of Marketing and giving it a marketer’s
perspective. Participants were evaluated by the senior students and three winners were
selected from eight finalists and two wildcard entries. Winners were presented with medals
by Prof. Meghna Verma. In addition to the event, news highlights of the week were presented
by Abhinav Mishra on this occasion which gave the audience an insight on the happenings
around the world.

Faculty Coordinator-Prof. Meghna Verma and Prof. Yashaswini Murthy
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Open House Discussion- Marketing Club
Event
An historic announcement of demonetization drive was made by Honorable Prime Minister
Shri Narendra Modi on 8th of November 2016. Arguably, that has been one of the most intense
and bold moves towards the prevention of corruption. Country was debating on multiple
aspects of the same. Was it necessary? Did demonetization actually trouble the common man?
What are its actual motives? What is the path ahead? The process of demonetization has been
done earlier as well in the 1970s. What is the difference this particular drive aimed to create?
The Open House Discussion on Strategies for creating Awareness about Demonetization in
India organized by the Marketing Club on 30th November 2016 answered these questions
and added more knowledge to the participants who were divided in their opinions about
demonetization.
The field of Management
demands
the
right
information on current
affairs to take effective
decisions.
With
this
concept in mind the
student
organizers
Manish
Jaiswal
and
Abhishek S in the presence
of Faculty members Prof
Meghna Verma and Prof
Yashaswini
Murthy
initiated the open house
discussion with a debate between groups for and against demonetization. The participants
equipped with knowledge on facts, statistics and personal anecdotes discussed on the pros
and cons of the drive. Value addition to the debate were the conclusive remarks by Prof
Meghna Verma who shared important and crucial elements of the demonetization.
She highlighted the relevance of several measures like Jan Dhan Yojana, Digital India etc and
gave an insight on how various government initiatives are integrated and the fact that they
eventually led to initiation of the demonetization drive.
An informative and knowledge enhancing sharing session ended with announcements being
made for the further events planned based on awareness campaigns required about Digital
transaction.
Faculty Coordinator-Prof. MeghnaVerma and Prof. Yashaswini Murthy
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Guest Lecture :Alternatives of Cash Transactions
Indian economy is driven by the use of cash; less than 5% of all payments happen
electronically. However, with the announcement of the recent demonetization drive, there
has been greater emphasis on transacting digitally to overcome the cash crunch faced by
individuals across the country. The Marketing Club of MSRIM has been in the forefront to
enable and enrich students by providing information and knowledge on Demonetization and
the issues related to it.
Starting off with open house discussion among students, the endeavor was take it to the next
level by having Mr Hitendra Trivedi, Project Assistant, Department of Civil Engineering, Indian
Institute of Science to talk about the topic of Alternatives for Cash Transaction held on 20th
December 2016 at Sir M Vishveswaraya Hall, MSRIM.
Mr. Hitendra gave a wonderful insight on history and development of Money in India, the use
of cowries as forms of money and elaborated on how it evolved to the use of precious metals
and finally to use of paper with an official seal as a form of currency. But with technological
advancements in place, the paper currency usage is dwindling and is being replaced by more
of various plastic money and now e-wallets.

The session became more interactive when Mr. Hitendra demonstrated different forms of
online payments and use of cash transfer using *99# National Unified USSD Platform (NUUP),
Unified Payment Interface (UPI) and MPay. Throwing light on usage of different e-wallets, and
the security features of all the online transactions, he emphasized on Aadhar enabled services,
which is used mostly in rural areas. Government of India has promoted the use of UPI app. The
features of the same were also explained. Beside Students, faculty members, ManagerAccounts.

RAMAIAH INSTITUTE OF MANAGEMENT

DECEMBER, 2017

16

Mr. Bharath, Manger-Admin Mr.Raghavendra, Assistant Registrar Evaluation -Mr Deepak ,
Librarian Dr Janardhan and other non- teaching staff were engaged all through the lecture while
Mr. Hitendra delivered a practical approach to digitalization and use of e-wallets as the
alternatives of cash transaction.
In pursuit of having netizens who would use these alternate modes of transaction, the
Marketing Club of RIM identified a group of students to be part of the Digital Army who would
take the onus of promoting and sharing knowledge on the same. Mr. Hitendra expressed his
willingness to be of valuable guidance to our students in this regard in future too .
In continuation with the topic, several competitions were also announced by the Club Head
Prof MeghnaVerma in which students were asked to work on promotional strategies in
achieving greater acceptance of Cash –less transactions.

It ended as a comprehensive and enriching talk for the gathering which comprised members
of the Academic and Non Academic departments and students who enthusiastically
participated in the live demonstration of various payment modes.
As the saying goes “Time and tide wait for no one”, the changing times calls for greater
acceptance of technology and usage of digital forms of transaction, ensuring secure practices
which prevents frauds in Digital Banking. The Marketing Club concluded that the nation is
witnessing progressive and farsighted growth initiatives and urged the gathering to be ‘A
Change Agent’ and contribute towards Nation Building.
Faculty Coordinator-Prof. MeghnaVerma and Prof. Yashaswini Murthy
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Guest lecture on Digital Marketing
A guest lecture on “Digital Marketing – Made easy” was organized by the Marketing Club
on 18th Jan 2017 between 3.15 PM – 4.15 PM in the Auditorium (Sir M Vishveshwaraya
Hall) for the students of RIM. The Lecture was delivered by guest speaker Dr.H.S. Srivatsa,
Professor and Head of Management
Studies, Faculty of Management and
Commerce, R U A S – Peenya Campus,
Bangalore . The talk dwelled upon
various aspects of the most
extensively
used
method
of
marketing in the current scenario
that is Digital Marketing. The event
was coordinated by student
coordinators Shalini S and Shubham
Panda of second semester. The guest
speaker was welcomed by the club
head Prof Meghna Verma who also
introduced the topic to the students
Dr H S Srivatsa is a Certified Digital
Marketer and an excellent orator. He
actively engaged the students all
through the lecture which gave a
brief insight into Digital Marketing
and where it fits in our day to day
activities. With an animated talk
quoting real time examples and
scenarios, he went on to explain how
to relate to the various concepts of
Digital Marketing like SEO, Adwords
etc.
The lecture was highly interactive
and
enjoyable
while
being
informative, it also opened windows
of opportunities in Digital Marketing
to the students.
Faculty Coordinator-Prof. MeghnaVerma and Prof. Yashaswini Murthy
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INK is India’s foremost platform for the exchange of cutting-edge ideas and inspiring stories.
Known for the annual INK Conference, INK Asia, INK Salons, and programs such as INK
Fellows,and INK Talks, it is a community that accelerates the journeys of the game changers.
Acting as an accelerator for ideas and people, the INK network brings together people
through different impact-driven programs, engaging events and an annual conference, to
help people turn their ideas into reality. One of their notable and successful events is INK
Master Class wherein notable and successful speakers share their success stories and
journeys.
INK Webinar titled “INK Master Class” was held which took place on 8th Mar-2017 at MSRIM
Auditorium from 11.00 AM to 1.00 PM. INK master class has conducted LIVE talks of two
successful personalities. The first speaker was ‘ShekharNaik’, Former of the Captain Indian
Blind

Cricket team, and the second speaker was ‘Neha Bagaria’, Founder & CEO of JobForHer.
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Shekar Naik shared the journey of his team coupled with his path towards becoming a
successful blind cricketer and Neha Bagaria shared her life experience with regard to
becoming an entrepreneur and opening the pioneering “JobForHer”, which is a connecting
portal to enable women to restart their careers after breaks and achieve their full potential.
The program covered the following things:
•

Topics related to new-age jobs, misconceptions of entrepreneurship, focus and
determination as a blind cricketer.
• The requisites for students to gear up for the challenges in the corporate world and
as an emerging/budding entrepreneur.
• Understand the mindset and dedication of the successful change –makers.
• Cultivate Building a culture of the idea -solution -impact among the next generation
student community.
A sizable number of students, the teaching fraternity, and others with management as their
background attended the program. Sysion as the marketing partner and Elucido as the
technology partner and many Institutes collaborated the whole event.
The program inspired participants and they were able to learn from experts about their
personal journey, organizations, new technology, tools, skills and best practices of
businesses.
Prof. Nikarika Mishra

Let’s Be an Entrepreneur
“Entrepreneurship is living a few years of your life like most people won’t, so that you can
spend the rest of life like most people can’t”
To be an entrepreneur one should know what entrepreneurship is. Traditionally, an
entrepreneur is" a person, who starts, organizes and manages any enterprise, especially a
business, usually with considerable initiative and risk". Rather than working as an employee,
an entrepreneur runs a small business and assumes all the risk and reward of a given
business venture, idea, or good or service offered for sale. An entrepreneur is like a business
leader and innovator of new ideas and business processes.
Passion, perseverance and a positive attitude tend to set successful entrepreneurs apart.
Cultivating these attributes requires an innate skill set and some tips to get started. If you are
trying to develop a business platform, then the followings tips will be useful:
1.Love what you do.

Passion is the key to keeping a business strategy moving. One should always love his work,
no matter what. His determination should be such that he should be ready to face terraces
challenges and come out of it successfully. Abraham Lincoln failed at most of his efforts until
later in his life, but he never gave up.
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2.
Do not jump
Start with baby steps, never try to be a millionaire in a single day. Jumping all in is rarely
ever successful. Risk management is an essential factor in any startup, and balance is vital.
You can absorb losses more easily if you take smaller risks in the beginning. Those will
provide essential and productive lessons.
3.

Learn from others

Successful entrepreneurs often try to learn new things from others. Spending a few years in
the industry under an excellent mentor will provide a good launching pad. An entrepreneur
should always be a good learner. Always try to accompany those who directly or indirectly
influence your creativity. Never restrict yourself, explore new things, new people, new places
which can give you new learnings every day.
4.
Solve a problem
Develop a creative idea, which must contain potential of solving problem of the society and
this will ultimately lead you to success. Mark Zuckerberg was yesterday’s common man and
an idea changed his whole life. Bill Gates was a failure and an idea made him the richest
person on earth.
5.
Be mindful of your attitude.
The attitude of the founder will set the tone for the business. Negativity, laziness and
entitlement wastes time, money, and they tarnish your reputation. Success largely depends on
making mistakes and accepting blame in stride. Owning up to and facing challenges head-on
is what makes a mere business owner a leader.
6.

It’s Never too late to start

Many successful entrepreneurs became successful later in life. J. K. Rowling (Harry Potter
author), Julia Child (chef), and Sam Walton (Wal-Mart) all started their wildly successful
brands after they were comfortably along in their lives. Having the experience that comes
with age can give you a unique outlook on your business. Life experiences bring depth that
the most educated young adult, by his or her nature, is less able to foresee.
It is quite visible from the above points that a person should always be passionate towards
his/her goal. No matter what one’s obstacles are, one should never give up on life, as ups and
down are the apart of life.
Success will never come to knock your door, unless you make efforts to make it happen.
Everyone has their own potential and capabilities, but the trick is to capitalize/channelize it
in the right direction at the right time. If a country wants to develop economically, it is high
time to give the young generation the platform to display their skill sets in order to take the
country to higher standards.
“Life is too short to be working for someone else’s dream”.
Manzoor Ahmad Chopan
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Cyber Crime
“We should be tough on crime and tough on the causes of crime’’
Cybercrime is defined as a crime in which a computer is the object of the crime (hacking,
phishing, spamming) or used as a tool to commit an offense (hate crimes). Cybercriminals may
use computer technology to access personal information, business trade secrets, or the use
of internet for exploitive or malicious purposes and criminals who perform these illegal
activities are referred to as hackers. The problem encountered in guarding a computer
system from unauthorized access is that there is every possibility of breach, not due to human
error but due to the complex technology. The computers work on operating systems and
these operating systems in turn are composed of millions of codes. Human mind is
fallible and it is possible that there
will be a lapse at any stage. The
cyber criminals take advantage of
these lacunas and penetrate into
the computer system. There is a
close
connection
between
negligence and human conduct,
which in turn enables a cybercriminal to gain access and control
over the computer system.
Internet, no doubt has paved way
for easing our life. But on the other
hand, it has the capability of
destroying big organizations and
great, great personalities, the
world. There are many countries
that have fallen prey to
cybercrime in which
US tops the list followed by China, Germany, Britain and the list goes on. As India is moving
towards digitalization, there are more chances of cybercrimes. Recent cyber-attack that
came to limelight after demonetization was loss of money from ‘Paytm wallets’, followed by
the hacking of Rahul Gandhi’s twitter account, Yahoo mails were breached exposing privacy
of individuals.
In Conclusion, cybercrimes are growing across the globe and India is no exception to it.
Therefore, to prevent cybercrime, governments across the world need to bolster the cyber
laws. to deal with Cybercrimes.

Farhat Amin
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Rising Popularity of TED Talks
TED is devoted to spreading ideas, usually in the form of short, powerful talks (18 minutes
or less). TED began in 1984 as a conference where technology, entertainment and design
coverage, and today it covers almost all topics — from science to business to global issues —
in more than 00 languages. Meanwhile, independently run TEDx events helps to share ideas
in communities around the world.
TED is owned by the Sapling
Foundation, a private nonprofit
foundation. Publishing entrepreneur
Chris Anderson established the
foundation in 1996.The goal of the
Sapling Foundation is to spread great
ideas. It aims to provide a platform for
thinkers, visionaries and teachers, so
that people around the globe can gain a
better understanding of the biggest
issues faced by the world, and
feed a desire to help create a better future. Core to this goal is a belief that there is no greater
force for changing the world than a powerful idea.
TED is a global community, welcoming people from every discipline and culture who seek a
deeper understanding of the world. TED believes passionately in the power of ideas to
change attitudes, lives and ultimately, the world. TED.com is building a clearing house of free
knowledge from the world's most inspired thinkers — and a community of curious souls to
engage with ideas
The TED Prize takes a great idea each year and seeks to achieve goals of global impact.
TED.com and the mobile apps allow great ideas to be easily accessible anywhere in the
world, free of cost.
The TED Fellows program supports extraordinary new voices as they develop their careers
in science, the arts, social justice and more. TEDx supports the creation of independently run
TED- style events in communities around the world. At TED Conferences, speakers appear
on the main stage to give 18-minute or shorter talks and presentations including music,
performance, and comedy.
The TEDx program lets individuals, organizations and communities worldwide hold local,
independent TED-like events. To date, more than 13,000 TEDx events have been held in 150
countries.
The TED Talks Education, a one-hour program brings together a diverse group of teachers
and education advocates delivering short, high-impact talks on the theme of teaching and
learning.
Virgil Lara Dsouza
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Business Idioms
Idiom
A tough break

Ahead of the pack

Back to square one

Meaning
When something unfortunate happens, it can be called a
"tough break."

To be "ahead of the pack" means to be better or more successful than
the competition.

To go "back to square one" means to start something over again.
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Blue collar

A "blue collar worker" is someone who works with his
hands (manufacturing, construction, maintenance, etc.).

Diamond in the rough

A "diamond in the rough" is something or someone that has a lot of
potential but first requires a lot of work.

Get down to business

To "get down to business" means to stop making small talk and star
talking about serious topics related to business.

No brainer

If a decision is really obvious or really easy to make, the decision
is a "no brainer."
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On a roll

If someone is "on a roll," it means that he or she has had several
successes in a row.

Pink slip

Someone who gets the "pink slip," has been fired by their employer.
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