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Foreword

It gives us immense pleasure to extend a warm welcome to all our readers to the current
issue of our Bi-annual Journal, the Ramaiah Management Review. It has been our constant
endeavor to make the Ramaiah Management Review a standard refereed journal over time by
disseminating quality scholarly research in the field of business.
The current issue of the Journal contains articles from several key areas of the management
domains and features noteworthy contributions from academia and industry.
We would like to thank all contributors for their dedication and tireless effort to help bring this
to fruition. We hope that the issue will add to the existing body of knowledge in the respective
areas. We look forward to your suggestions and input on the issues discussed here and ideas
for future issues of the journal.
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Editorial

Business schools in India are evolving at a rapid pace. However, if we have to make
meaningful contributions to business education, research and practices, we must produce high
quality management research that cement teaching and learning processes. Research should
be practical and application oriented that facilitates an honest dialogue between academia
and industry.
The Ramaiah Management Review seeks to encourage, welcome research articles, case
studies and papers on current challenges and experiences of academia, the government and
industry in the management domain. The research can be theoretical or empirical but must
focus on actionable outcomes. The current issue of Management Review covers a wide range of
articles from academia and industry from several key focus areas such as marketing, finance,
operations and human resources.
We take this opportunity to thank our Director, Chief Executive and our Dean for their
unending support and patronage of the journal. We thank all contributors for their dedication,
time and effort in their contributions to the existing body of literature in their respective focus
areas. We look forward to critique, feedback and ideas for further discussion in upcoming issues.
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Effectiveness of Von Krogh and Roos model in influencing the knowledge
Culture of students in B schools
Aditi Ashesh, Post Graduate MSRIM
Rajesh Kumar Singh, Post Graduate MSRIM

Abstract

The study on Effectiveness of Von Krogh and Roos model in influencing the knowledge culture of
students in B schools was undertaken with an agenda to understand the replicability of the mentioned
Knowledge Management model in a 8-school environment. The aim was to study the prevalence of the
connectivist component of the Von Krogh and Roos model in B schools, and whether they played a role in
influencing the knowledge culture of students in B schools. The study indicates that respondents are fairly
aware of presence of connectivists in the form of specific knowledge processes, events, facilities and tools.
The respondents have confirmed knowledge itself, is highly relevant in acquiring a qualification and social
communication is a key to knowledge sharing. The study also explores the factors which influence
knowledge culture among students and their role in influencing the knowledge culture viz. the practice of
sharing, perceiving value in acquiring new knowledge, and acquaintance with specific tools of knowledge
processes like group discussions, guest lectures, training sessions, presentations and library facilities.
Key words: Knowledge Management, Knowledge Culture, Von Krogh and Roos model.
1. Introduction

Knowledge is a fluid mix of framed
experience, values, contextual information, and
expert insight that provides a framework for
evaluating and incorporating new experiences
and information. It originates and is applied in
the minds of knowers. In organizations it often
becomes embedded not only in documents and
repositories but also in organizational routines,
process, practices and norms (Davenport and
Prusak).
Knowledge Management requires and
infrastructure capable of supporting the creation
and maintenance of knowledge repositories,
and an environment that enables the cultivation
and facilitation of knowledge sharing and
organizational learning. There are many
knowledge management models created to study
the flow, transfer and sharing of knowledge in
the professional and personal spaces. One of the
popular models is Von Krogh and Roos Model.
Von Krogh and Roos are following in their
models the principles of conexionist approach.
In their organizational model, the knowledge is
to be found both in the mind of the people and
in the connections between them.
Compared to the cognitive approach,
which sees knowledge as an abstract entity,
conexionist ideas states that it is impossible
to have knowledge without a knower. This is
very well fit on the concept of tacit knowledge,
which are very difficult to abstract. Krogh
M.S.Ramiah Management Review Vol 4 Issue 1 Jan-June, 201304

and Roos examined the nature of knowledge
management from the perspective of: employees,
communication, organizational structure, links
between members and management of human
resources. In the case where members of the
organization are not willing to share their
experiences; it will be extremely difficult to
generate social collective knowledge. Companies
should use elements which activates knowledge
by the stimulation of the employees.
2. Statement of the problem

It has been established that conexionist
approach seems to be a good base for a
theoretical knowledge management model,
mainly because of the fact that the link between
knowledge and the ones who posses it, seems to
be permanent. These conexionist /connectivists
facilitate knowledge sharing. The Von Krogh
and Roos model talks about the role of human
networks and other tools, processes and events
as conexionist, which facilitate the sharing of
knowledge.
This research mainly aims at exploring the
prevalence of connectivists pattern in a B School
and whether their presence helps in leveraging
the knowledge culture. The knowledge culture
here in this context refers to prevailing practices
among students, behavioural orientation of
students towards knowledge based culture and
their
behavioural
dimensions
reflecting
relevance of know l edge .

Effectiveness of Von Krogh and Roos model in influencing the knowledge culture of students in B schools

3. Review of previous literature

4. Scope of the study

THE ACTORS FRAMEWORK

The research revolves around Von Krogh
and Roos model, more specifically the
connectivists component of the stated KM
model. The research is conducted among B
schools to determine whether the presence of
connectivists among B schools caninfluence
the knowledge sharing among students. The
study
will
attempt
to
cover
specific
dimensions and tools of Knowledge processes
viz Library, Group discussion, presentations,
guest lectures and training processes. The
study does not include other knowledge
facilitating processes. The scope is restricted
to the social interactions, processes, events,
tools and facilities provided within the
institutes and not beyond them.

The actors framework proposed by Lee and
AlHawamdeh views knowledge sharing as a
process taking place between two actors .This
might take place between two people in one to
one relational such as a conversation over a cup
of coffee.in a one to many relationship such as
aperson giving apresentation or delivering
a
speech, in a many to one relationship such as
in a group of authors speaking to a person
through their cowritten book. Or in a many o
many relational such as in a working team
presenting to the judges. Factors affecting
knowledge sharing can arise from the actors.
The knowledge being shared, the channel. The
organization, or the broader environmental
climate.

5. Objectives of the study

Factors arising from climate.

To ascertain the various factors which
influence the knowledge culture among B
schools.

Bonaventura (1997) has suggested when
jobs are at stake networks are withdrawn and
individual knowledge is closely guardian’s
protection against termination. Such a scenario
may occur when the nation is experiencing an
economic downturn.

To study the prevalence of connectivists in
the form of specific tools of knowledge
processes for knowledge assimilation and
dissemination among the students of a B school.

The SECI model

To ascertain the role of specific tools of
knowledge processes that facilitate knowledge
creation, assimilation and dissemination process
in a B school. (The study proposes to cover the
following dimensions only group discussions,
presentations, training, library facilities, guest
lectures.)

Nonaka and Takeuchi (1995) proposed the
knowledge spiral model which is concerned with
the conversion of tacit knowledge to explicit
knowledge and vice versa. They suggested
for four steps-socialization.
externalization,
combination
and
internalization. Tacit to tacit (socialization).
Tacit knowledge is built through shared
experiences, face to face meetings etc. Tacit
to explicit (externalization): converting tacit
knowledge to explicit knowledge involves
and takes place in a shared space and is
then articulated through an interactive
session. Explicit to explicit (combination).
Once tacit knowledge is articulated it
becomes explicit knowledge. Capturing it
as a report.an e mail makes it available for
everyone in the organisation. Explicit to tacit
(internalization): generally better understanding
and appreciation of explicit knowledge creates
new tacit knowledge.

To give relevant suggestions based on the
study.
6. Hypotheses
Hypothesis 1

HO-There is a prevalence of connectivists
in the form of specific tools of knowledge
processes for knowledge assimilation and
dissemination among the students of B schools.
Hl-There is no prevalence of connectivist
in the form of specific tools of knowledge
processes for knowledge assimilation and
dissemination among the students of B schools.
20
13
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Taken to extract necessary information for

Hypothesis 2

data collection, consolidation and interpretation.

HO-Library does not facilitate knowledge
dissemination among the students of B
schools

Universe: Any B School Graduate (preferably
students of second year)

HlLibrary facilitates knowledge dissemination
among the students of B schools

Sample size: 100
Sampling technique-cluster sampling

Hypothesis 3
HO-Group discussions do not influence the
knowledge culture of students in B schools.
Hl-Group
discussions
influence
knowledge culture of students in B schools.

the

Hypothesis 4
HO-Guest lectures do not leverage
knowledge culture of students in B schools.

the

Hl -Guest lectures leverage the knowledge
culture of students in B school s.
Hypothesis 5
HO-Presentations do not influence knowledge
culture of students in B schools.

Hl- Presentations influence knowledge culture
of students in B schools.
7. Methodology
A sample survey, descriptive and exploratory
in nature was undertaken to measure the
effectiveness of Von Krogh and Roos Model of
KM in influencing the knowledge culture
among students of B schools.
7.1 Sources of Data Collection
PRIMARY DATA: The primary data was
collected in form of questionnaire from the
students of various B schools in and around
Bangalore.
SECONDARY DATA: Secondary data was
gathered from previous studies, papers and
books and internet.
7.2 Sampling
A representative sample of 100 students of
different B schools in and around Bangalore was
M.S.Ramiah Management Review Vol 4 Issue 1 Jan-June, 201306

7.3 Tools of Data Collection
A questionnaire was used as a tool for
collecting the data along with existing literature
in the field of Knowledge Management. A
reference has also been made using the
relevant content in journal s, books and internet
supporting the study.
7.4 Plan of analysis
The data gathered through the questionnaire
and other sources was compiled, classified
and arranged in an organised manner and
then tabulated for data consolidation and
interpretation. From the tabulated data,
appropriate calculation using statistical analysis
was done to quantify the information gathered
and then analysed to arrive at interpretations
and findings.
8. Evaluation
Hypothesis

and Validation of The

Hypothesis 1
HO-There is a prevalence of connectivists
in the form of specific tools of knowledge
processes for knowledge assimilation and
dissemination among the students of B schools.
Hl-There is no prevalence of connectivist
in the form of specific tools of knowledge
processes for knowledge assimilation and
dissemination among the students of B schools.

Effectiveness of Von Krogh and Roos model in influencing the knowledge culture of students in B schools

Hypothesis 3
Specific Tools

B-School Students
Responses

Yes

No

Open Spaces
Free Periods
Discussion Forums
Presentation
Informal Discussions
Social Discussions
Group Discussions

93 %
58 %
57 %
15 %
48 %
58 %
56 %

7%
42%
4 3%
85 %
52 %
42%
44 %

Guest Lectures

96 %

4%

Training Sessions

95 %

5%

Events

85 %

15 %

HO-Group discussions do not influence the
knowledge culture of students in B schools.
Hl-Group discussions influence the
knowledge culture of students in B schools.
B-School Students Response

Yes

No

89%

11%

Source: Primary Data

Based on the above table, out of total ten
specific tools, only one tool (i.e Presentation)
has got comparatively little prevalence, only
15% among B-School students, otherwise
all other tools of knowledge assimilation and
dissemination are in existence with a great
extent across B-schools.

Looking at the responses by the students
across B-schools, it is observed that majority
of the students, 89% of the total students,
have found Group Discussions influencing the
knowledge culture of students in B-schools,
which is contrary to the Null Hypothesis.

Hence, Null hypothesis, there is a prevalence
of connectivists in the form of specific tools of
knowledge processes for knowledge assimilation
and dissemination among the students of B
schools, is accepted.

Hence, Null Hypothesis is rejected and
finally, Alternate Hypothesis is accepted.
Hypothesis 4

Hypothesis 2

HO-Guest lectures do not leverage the
knowledge culture of students in B school s.

HO- Library does not facilitate knowledge
dissemination among the students of B school s.

Hl-Guest lectures leverage the knowledge
culture of students in B schools.

HlLibrary
facilitates
knowledge
dissemination among the students of B schools.

B-School Students Response

Yes

No

94%

6%

B-School Students Response

Yes

No

86 %

14 %

According to the above table the findings,
positive responses by 86% students, are indicating
that Library facilitates knowledge dissemination
among B-school students.

According to the above table and findings
from respondents reply, it is observed that
most of the students, 94% of the total B-school
students, have found Guest Lectures useful
and leveraging knowledge culture of students
in B-schools, which has unproven the Null
Hypothesis.

Hence, Null hypothesis is rejected and finally,
alternate hypothesis is accepted.

Hence, Null Hypothesis is rejected and
finally, Alternate Hypothesis is accepted.

20
13
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Hypothesis 5

HO-Presentations do not influence knowledge
culture of students in B schools.
HI-Presentations influence knowledge culture
of students in B schools.

The study indicates that Open Space likeCoffee shop, Canteen, Reading spaces in the
campus are widely prevalent.
The study also indicates that students across
B-schools have been provided Free Periods,
Discussion-Forums, etc. for better sharing and
transfer of knowledge among themselves.

B-School Students Response

Yes

No

93%

7%

The study indicates that knowledge processes
viz Social-Interactions, Informal Interactions,
Group-discussions and Presentations are widely
practiced.

According to the above table, a majority of
the students, 93% out of total B-school students,
have responded in favour of Presentation as
influencer of knowledge culture among B-school
students, which is opposing the Null Hypothesis.
Hence, Null Hypothesis is rejected and
finally, Alternate Hypothesis is accepted.

The study indicates that Group Discussions,
Presentations, Training Sessions, Guest Lectures
and, Library Facilities, these all have helped
students among B-schools to garner better
understanding of a subject matter.
10. Conclusion

9. Findings

40% of Respondents have recognized
knowledge as highly relevant in the process of
acquiring a degree/ qualification.
60% of Respondents have recognized
knowledge as highly irrelevant in the process
of acquiring a degree/ qualification.
43% of
respondents have
knowledge as fairly relevant

The study indicates that respondents perceive
value in attending Guest Lectures, Training
Sessions and, Events organized by the college.

confirmed

The study indicates that 99% of the
respondents have dismissed the claim that
knowledge is not at all relevant in the process
of acquiring a qualification.
The study indicates that respondents show
preference towards sharing / discussing any
subject matter or new knowledge which they
acquired.
The respondents have identified any one of
the three, Knowledge of People/ Facilities like
library and discussion forums / Infrastructure
as major influencers of knowledge culture
among them.
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Knowledge is relatively important in the
process of obtaining qualifications.There is
prevalence of connectivists in the form of
knowledge processes like Group Discussions,
Guest
Lectures,
Presentations,
Library
Facilities, and Training Sessions in the form
of specific tools for knowledge processes /
knowledge transfer among B-school students.
Expertise of people has a greater significance in
comparison to other factors like Infrastructure
of an organization and Facilities like library &
Discussion-forums. The study indicates that
social communication is the key to facilitate
knowledge sharing .Since social interaction
supports the connectivists component of Von
Krogh and Roos Model, it can be said that the
model is effective in influencing knowledge
culture of students in B-schools.
11. Suggestions

The study finds that connectivist is leveraged
by interaction at locations such as canteen,
coffee machines, and clubs. Organizations
/ B-Schools may leverage the learning by
providing facilitators or key individuals such as
faculty/ a Key person leading suchinteractions
to enhance the learning process.

Effectiveness of Von Krogh and Roos model in influencing the knowledge culture of students in B schools

There should be provision for Fr ee - per iods
for informal/ social interactions/ discussions

Students /faculty who have been recognized
as key knowledge resources should be given
opportunities and relevant platform to showcase
their knowledge and share it with others.

Adequate number of Training Sessions, Guest
Lectures, Group Discussions, Presentations, and
Events in college campus should be arranged
to facilitate better understanding of subject
matter among students.

Since it has been established that social
communication is the key to knowledge sharing
there should be arrangement of Open spaces
for knowledge sharing/ discussing in B-schools.
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Perception of Investors Towards Gold as an Investment
Avenue in India
Prof. Jayashree Kowtal, Assistant Professor, MSRIM
Lokesh J, PGDM, MSRIM
Parul Rao, PGDM, MSRIM
Upalee Rautray, PGDM, MSRIM

Abstract

The authors in this paper try to explore the reasons for mounting demand for gold in India in spite
of continuous rise in price. Attempt has been made to identify factors which influence purchase of gold
among Indian consumers. The study finds that demographic characteristics such as age, gender, marital
status, occupation and income level have influence on the decision regarding purchase of gold.
Key words: Gold-ETFs, E-Gold, Gold, Investment
1. Introduction

Gold is the best means of storing of value
especially during uncertainty. Gold in one
investment which is least influenced by the
monetary policies of the government. It is a
medium of exchange that has absolutely no
default risk, unlike the dollar or any other
currency. In today's unsettled currency markets,
gold provides the only reliable alternative for
ensuring protection of value. For many investors,
gold has now become a sanctuary from the risk
of sovereign defaults, political turmoil and other
unforeseen events. Secondly, gold has little
correlation with other asset classes, such as
equities and debt, which helps diversify the
portfolio. Gold has outperformed most others in
recent times. Gold ETFs have given an average
return of more than 23% in the past five years,
while the stock market has delivered a mere
5.73%. Over the past year, gold has yielded 33%
against a 10% decline in the equity market.
2. Statement of Problem

Investment defined as idle money which
is put away for future use. There are lot of
investment instruments in which investors could
invest their idle cash including stocks, bonds,
mutual funds, real estate, foreign currency, or
gold. Gold has always been a much trusted
investment which offers a good financial return
to the investors. There are significant benefits
in gold investment that help meet the objectives
of the investors. Historically, the gold has been
considered as safe haven for the investors;
an investment that is quite safe from crisis.
With the help of this study, we have analyzed
the perception of investors towards gold as an
investment option and its return in last ten years
.This research can be utilized by the customers
and organizations to identify the profitability
M.S.Ramiah Management Review Vol 4 Issue 1 Jan-June, 2013 10

by investing in gold and understanding the
customers attitude with regard to Gold-ETFs
and E-Gold. By understanding the local investor
perception toward the gold investment, local
banks or other local investment institution will
be able to compete with other foreign giant
finance and investment institution.
3. Literature Review

Study had been done in gold investment.
One of the research papers we analyzed is about
consumption of gold in India and its import due
to high demand of gold among the people. It is
discussed in the below mentioned paragraph in
detail.
The perception about gold in India has come
a long way from the days when its main function
was to merely adorn and act as a status symbol.
The emotional investment in the metal was so
huge that parting with it seemed unthinkable.
Now, however, it is becoming clear that an
increasing number of Indians are realizing that
gold deserves a place not just in the cupboard
at home or the bank locker, but also in their
investment portfolio. Gold purchases in India
accounted for 32per cent of the global total in
2010.Gold jewelry represented around 75 per
cent of the total Indian gold demand in 2010,
the remainder accounted for by investment and
technology.
Against this background, the objective of
the paper that we reviewed is to revisit the
debate on the determinants of Gold Quest in
the Indian context, with the aim of adding to
the information content of the demand for gold.
India consumes about 800 metric tons of gold
per year, which accounts for about 20 percent
consumption of gold globally. More than 50
percent used for making gold jewelry. However,

Perception of Investors Towards Gold as an Investment Avenue in India

the per-capita gold jewelry demand in India is
low. The per-capita demand in India was 0.61
grams last year, although this level is below the
peak levels of 0.65grams recorded in 1998.
Moreover, gold is the most popular investment
in the country. Indian investors generally buy
gold as a hedge or safe harbor against economic,
political, or social fiat currency crises (including
investment market declines, burgeoning national
debt, currency failure, inflation, war and social
unrest).

The special features of gold such as diversifier,
safe haven, inflationary hedge, universal
acceptance, and transportability have make the
gold demand the superior choice for investment
purpose.
In In dia, investors have some ways to
participate in the gold investment market either
physically and non-physically holding of gold. In
this research the benefits of investment in Gold
had been studied and its prices are analyzed in
last 10 years which demonstrates the returns of
long term investment in the yellow metal. It has
also mentioned the importance of Gold-ETF and
increase in its popularity among people in
different countries.

Over the past ten years, the value of gold
demand in India has increased at an average
rate of 13 per cent per year, outpacing the
country's real GDP, inflation and population
growth by six percent, eight per cent and 12 per
cent respect ively. Some estimate that around 30
percent of percapita income saved and of this
30percent, 10 percent already invested in gold.

4. Research Objectives:

To determine the factors that affects the
Gold investment among Indians

The gold market in India freed up only in
1997, when the federal Indian government
allowed banks and other government-owned
trading firms to import the metal directly. On
Jan. 3, 2011, the Reserve Bank of India (RBI),
the countrys central bank, allowed seven more
banks to import gold and silver. With this, 31
Indian banks (government-owned and private
sector banks) now allowed to ship precious
metals into the country. Punjab and Sind Bank,
and State Bank of Hyderabad are some of the
new banks that got permission. RBI had used
apart of gold (in parallel with government gold)
for raising foreign currency resources during
the balance-of-payments crisis in the early
nineties. India also represents at least 11
percent of global gold stocks. A WGC research
paper titled India: Heart of Gold found that
the amount of gold India has is equivalent
to nearly half anounce per person, a figure
which is considerably below Western market
consumption, and representing the scope for
future growth. While Indian consumers continue
to stock gold despite rising prices, when it
comes to total gold reserves in the country, India
ranks 11th in the world with 557.7 tons of
gold.

To determine the relationship between
perception and adoption of Gold investment
To study the perception of investors
towards Gold investment
To determine the factors that influences
the non-investment in Gold
5. Hypothesis:
Hypothesisl:

HO: Gender doesn’t have an impact on the
perception towards investment in Gold.
Hl: Gender has an impact on the perception
towards investment in Gold.
Hypothesis 2:

HO: Age doesn’t have an impact on the
perception towards investment in Gold.
Hl: Age have an impact on the perception
towards investment in Gold.
Hypothesis 3:

Marital Status doesn’t have an impact on
the perception towards investment in Gold.

Another study that we have analyzed is
about reasons of investment in Gold. Gold is an
efficient investment vehicle for preservation of
wealth and a store of value during the economy
volatility especially the high inflationary period.

Hl: Marital status has an impact on the
perception towards investment in Gold.
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Hypothesis 4:

Hypothesis 11:

Educational Level doesn’t have an impact
on the perception towards investment in Gold.

HO: Educational Level doesn’t have an impact
on perception towards not investing in Gold.

Educational Level has an impact on the
perception towards investment in Gold.

Hl: Educational Level has an impact on
perception towards not investing in Gold.

Hypothesis 5:

Hypothesis12:

Occupation doesn’t have an impact on the
perception towards investment in Gold.

HO: Occupation doesn’t have an impact
on perception towards not investing in Gold.

Occupation has an impact on the perception
towards investment in Gold.

Hl: Occupation has an impact on perception
towards not investing in Gold.

Hypothesis 6:

Hypothesis 13:

Income Level doesn’t have an impact on
the perception towards investment in Gold.

HO: Income Level doesn’t have an impact
on perception towards not investing in Gold.

Income Level has an impact on the
perception towards investment in Gold.

Hl: Income Level has an impact on
perception towards not investing in Gold.

Hypothesis 7:

Hypothesis 14:

Risk Tolerance capability doesn’t have an
impact on the perception towards investment in
Gold.

HO: Risk tolerance capability doesn’t have
an impact on perception towards not investing in
Gold.

Risk Tolerance capability has an impact on
the perception towards investment in Gold.

Hl: Risk tolerance capability has an impact
on perception towards not investing in Gold.

Hypothesis 8:

6. Sample Design

HO: Gender doesn’t have an impact on
perception towards not investing in Gold.

A sample of 100 respondents was
collected using Purposive sampling method. A
questionnaire was administered to them eliciting
information about their investment attitudes
and habits. The data was tabulated, anlysed and
interpreted. One-Way ANOVA was conducted to
test the hypothesis.

Hl: Gender has an impact on perception
towards not investing in Gold.
Hypothesis 9:

HO: Age doesn’t have an impact on
perception towards not investing in Gold.

7. Scope of Study:

Hl: Age has an impact on perception
towards not investing in Gold.

Based on the investor perception
toward gold investment, bank and the
investment institution can formulate the gold
investment plan to gratify the local investor
needs.

Hypothesis 10:

HO: Marital Status doesn’t have an impact on
perception towards not investing in Gold.
Hl: Marital Status has an impact on
perception towards not investing in Gold.
M.S.Ramiah Management Review Vol 4 Issue 1 Jan-June, 2013
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8. Analysis, Results and Discussion

Perception for Investing in Gold
Factors vs.
Perception

8.1 Demographic Profile of the study
respondents

Looking at the characteristics of study
respondents, apart from the fact that more
respondents have invested or investing in Gold
compared to those who haven’t invested in
gold in general. If we look at the table it shows
that in each demographic category at least one
variable has lesser numbers in terms of those
who invested or investing in gold compared to
those who haven’t invested in gold. For instance,
37 of the total 72 respondents are in the age
group between 21 and 30. Of which only 13
respondents have invested in gold and remaining
24 have never invested in gold whereas in other
age groups the respondents who have invested
or investing in gold is more than respondents
who haven’t invested in gold. Similarly in
marital status it is unmarried or single
respondents, in Income level it is people who
earn less than Rs. 5 lakhs and to some extent
female respondents and salaried employees.

F
Value

on

Df2

Table
Value

Null
Hypothesis
(HO)

Hypothesis 1
Gender

2.762

1

39

4.08

Accepted

Hypothesis 2
Age

3.891

3

37

3.38

Rejected

Hypothesis 3
Marital Status

5.892

1

39

4.08

Rejected

Hypothesis 4
Education
Level

1.136

4

36

2.65

Accepted

Hypothesis 5
Occupation

3.952

3

37

3.38

Rejected

Hypothesis 6
Income Level

1.776

3

37

3.38

Rejected

Hypothesis 7
Risk Tolerance

2.762

2

38

4.08

Accepted

The table shows the calculated f value and
the table f value for the purpose of accepting or
rejecting the Null Hypothesis, HO. Significance
level is assumed as 5% and Dfl is the degree
of freedom on numerator and Df2 is the degree
of freedom on denominator.

8.2 Impact of demographic variables on
Investors perception for investing in Gold:

The ANOVA results
suggests
that
demographic variables like Age. Marital
Status and Occupation were associated with
investors
(in Gold) perception towards
investment in Gold. The p value of these
variables is less
than the assumed
significance level of 5% (0.05) and hence the
null hypothesis of these variables is rejected
and the alternate hypothesis is accepted. Age
had an impact on the investors perception
towards investment in gold although it was not
significant. Similarly, Marital Status had
significant impact on investors perception
towards investment in gold as well as the
outcome (satisfaction level) after investment
from gold. Whereas Occupation had significant
impact on investors perception towards
investment in gold but their satisfaction level
after investment from gold was not related and
it had no impact.

From the table it is clear that Hypothesis 2,
Hypothesis 3 and Hypothesis 5s null hypothesis
HO is rejected and the alternate hypothesis
Hl is acce pt ed . Hence Age, Marital Status and
Occupation has impact on investors (in Gold)
perception towards investment in Gold.
8.4 Impact of Demographic variables on
perception for not investing in Gold:

The analysis shows that all the demographic
are fairly associated with
noninvestors
perception towards investment in Gold. But
even in this case
demographic variables like age, marital
status and occupation had significant impact on
non-investors perception towards investment
in Gold. The p value of these variables is less
than the assumed significance level of 5% (0.05)
and hence the null hypothesis of these variables

8.3 Testing of Hypothesized relationship
between the Factors and Perception of investors
for investing Gold
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is rejected and the alternate hypothesis is
accepted.
8.5 Testing of Hypothesized relationship
between the Factors and Perception for not
investing in Gold
Perception for Investing in Gold
Factors vs.
Perception

F
Value

Hypothesis 8
Gender
Hypothesis
Age

Dfl

Df2

Table
Value

Null
Hypothesis
(HO)

0.231

1

29

4.18

Accepted

9 _
3 973

2

28

3.34

Rejected

1

29

4.18

Rejected

Hypothesis 10
Marital Status

investing in Gold, whereas age was only
fairly significant. When it came to perception
towards not investing in Gold, Age, marital status
and occupation were fairly significant. The
additional
information (satisfaction level)
showed that only age and marital status had
an impact on perception and outcome after
investing in Gold. While, occupation didn’t
have an impact towards the satisfaction level
after investing in Gold.
Hence, it is clear from the study that some
of the demographic variables as mentioned
above had an impact towards investing in Gold
and gaining satisfaction by investing in this
popular investment avenue.
9.1 Recommendations

.4560

Hypothesis 11
Education
Level

1.697

2

28

3.34

Accepted

Hypothesis 12
Occupation

3.185

3

27

2.96

Rejected

Hypothesis 13
Income Level

0.951

3

27

2.96

Accepted

Hypothesis 14
Risk Tolerance

1.671

2

28

3.34

Accepted

The table shows the calculated f value
and the table f value for the purpose of
accepting or rejecting the Null Hypothesis, HO.
Significance level is assumed as 5% and Dfl is
the degree of freedom on numerator and Df2 is
the degree of freedom on denominator. From the
table it is clear that Hypothesis 9, Hypothesis
10 and Hypothesis 12s null hypothesis HO
is rejected and the alternate hypothesis Hl
is accepted. Hence Age, Marital Status and
Occupation has impact on Non-investors (in
Gold) perception towards investment in Gol d.
9. Findings and Conclusion

Our result from Annova shows that the
demographic variables age, maritalstatus and
occupation has an impact on both the perception
towards investing andnot investing in Gold.
However, only marital status and occupation
had significantimpact on perception towards

M.S.Ramiah Management Review Vol 4 Issue 1 Jan-June, 2013 14

People should be motivated towards
investing in Gold because of its bullish nature,
as we know the prices of Gold are moving
upwards and it is one of the best investment
option for an investor.
Awareness regarding Gold-ETFs has to
be spread since it is a safer mode of
investment
that
is
becoming
popular
nowadays.
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Abstract
The study is conducted to chalk out and determine the various factors that influence consumer
buying behavior in apparel retail. To determine and understand the various factors affecting consumer
buying behavior towards private label brands in apparel retail. The study aims to find out in particular the
effect of occupation and social class of consumer on customer choice of design for private label apparel.
With the spurring growth of organized apparel retail sector in India, the study provides an empirical
analysis on the consumer behavior and its related outcomes. This study can provide an additional insight
into the apparel retail industry and can be used for future deductions.
Key words: Private label brands, Apparel retail, Consumer buying behavior

1. Introduction
Retail business contributes around 11
percent of lndias GDP. Retailing as a sector
is witnessing revolution in India. Retailing in
India is gradually becoming the next boom
industry. The growth of India's retail sector not
only limited to urban areas but also growing in
rural areas. In the next five years, it is expected
that, India's retail industry will expand more
than 80%.
Higher disposable income coupled with
favorable demographic changes (Increase in
working women population, rise in nuclear
family, largest young population and higher
growth in urban and sub-urban population),
changes in consumer needs attitudes and
behavior, and increased credit friendliness are
some of the key growth drivers for modern
retail in India.
2. Literature Review
In studying the retailer store brand or
private labels, researchers have mostly
examined factors such as the technology,
investments necessary, size of category,
category margins, brands advertising and
promotional activity levels and so forth (Hoch
and Banerji, 1993; Sethuraman, 1992). Thus,
Hoch and Banerji (1993) find that Pls have
higher shares in large categories offering high
margins, and where they compete against fewer
national manufacturers who spend less on
national advertising. The gap between NBs and
Pls in the level of quality also depends on the
technology requirements in manufacturing that
M.S.Ramiah Management Review Vol 4 Issue 1 Jan-June, 2013
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varies across categories Hoch and Banerji,
1993). Some researchers studying consumerlevel factors for PL proneness--such as
Richardson, Jain and Dick (1996)--have not
studied cross category variations.
They have chosen instead to aggregate
data across categories. Sethuraman and Cole
(1997), for instance, did not measure and model
the crucial effect of the level of perceived risk in
the product category (Richardson, Jain, and
Dick, 1996; Narasimhan and Wilcox, 1998). In
this research, we focus upon these consumerlevel perceptions of inter category differences.
By doing so, we hope to shed light on what
has made Pls successful overall, drawing
implications both for retailers marketing Pls
as well as the national brands that compete
with them.
Any examination of the consumer-level
factors that moderate Pls success across
product categories should
start
with
a
framework to explain consumers susceptibility
to buying PLBs. Richardson, Jain, and Dick
(1996) present what is probably the most
extensive such framework offered to date.
They argue that consumers' propensity to
purchase Pls
depends on (a) certain
demographic factors, such as income, family
size, age and education, (b) certain individual
difference variables, such as the degree of
reliance by the consumer on extrinsic cues
(those more reliant on such cues preferring
national brands) and the consumers' tolerance of
ambiguity (intolerants preferring safer national
buys), and (c) certain consumer perceptions of

Factors influencing customer buying behavior towards private labels in apparel retail

the particular category (degree of perceived
quality variation, Level of perceived risk, and
perceived value for money), as well as the degree
of consumer knowledge about the category
(greater knowledge increasing Pls choice). Note
that though several of these perceptual factors
ought to vary across categories (such as the
degree of perceived quality variation, Level of
perceived risk, perceived value for money, and
degree of consumer knowledge), Richardson,
Jain and Dick did not study category-Level
variations in these factors. Researchers have
examined differences of quality perceptions for
national and private Label brands.

1. To determine various factors affecting
customer buying behavior towards private Labels
in apparel retail.
2. To find out in particular the effect of
occupation and social class of consumer on
customer choice of design for private Label
apparel.
3.5 Sampling and Procedure

In accordance with the objectives of the
study, a descriptive study was conducted to
determine the factors that have influence on
consumer buying behavior towards private
apparel retail brands. Primary data was
collected using a questionnaire. Questionnaire
was devised keeping in mind the objectives of
the study. Data was collected through Internet
Survey
and
personal
interviews.
The
questionnaire was distributed to the people aging
above or equal to 15 years. Data was collected,
tabulated and comprehensive statistical analysis
was carried on using Mean score analysis and
ANOVA. Statistical Analysis was carried out to
test the hypothesis considered for the study.
Results were generated and findings are made
on the basis of descriptive empirical analysis.
The questionnaire was distributed to the people
aging above or equal to 15 years. Data was
collected,
tabulated
and
comprehensive
statistical analysis was carried on using Mean
score analysis and ANOVA. Statistical Analysis
was carried out to test the hypothesis
considered for the study. Results were
generated and findings are made on the basis
of descriptive empirical analysis.

3. Research Design

3.l Aim
To understand and analyze factors
influencing customer behavior towards purchase
of private apparel retail brands.
3.2 Statement of the problem

The clothing industry is one of the most
important and hence heavily invested industries
in India.
Indian Fashion Industry is at its infancy at
the moment and has great potential to make
the mark on the world stage. According to
approximations, the total fashion market in
India is calculated to be about Rs 20,000 crore.
The branded Fashion market's size is nearly
one fourth of this or Rs 5,000 cro re. This study
aims to understand and explore the determinant
factors affecting the consumer buying behavior
towards private Label apparel. The study is to
be conducted in Bangalore.

3.6 Hypotheses

HO: There is no significance difference
between factors affecting customer behavior
and private Label in apparel retail

3.3 Scope of the study

A study on the factors influencing consumer
buying behavior towards private Label in retail
sector 11 provides empirical analysis of
mushrooming private retail sector. This study
can provide insight about varying consumer
preferences. It can also provide a base for
further validations in retail sector .Besides; it
will benefit marketers to recognize the gaps
and will act as a guide to bridge those gaps.

HA: There is significance difference between
factors affecting customer behavior and private
Label in apparel retail.

HO: There is no significant difference
between occupation and private Label in apparel
retail
HB: There is significant difference between
occupation and private Label in apparel retail

3.4 Objectives
17
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HO: There is no significant difference
between income level and and private label in
apparel retail
HC: There is significant difference between
income level and and private label in apparel
retail

4. ANALYSIS & INTERPRETATION
For Hypothesis HA
Factors affecting the customer behavior and private
apparel retail

Sr.

Variable Name Excellent Very Good Good

Bad

Poor

Very Bad Mean Score Percentage

No.

2

3
4

Brand Awarness
of Store

28

72

41

4

0

0

257

13.65569

Brand Image of
Store

21

85

39

3

0

0

263

13.9745

28

72

41

0

0

0

269

14.2933

20

63

50

11

0

201

10.68013

Brand Awarness
of Private Label
Brand
Brand Awarness
of Private Label
Brand

5

Cheaper Price

20

43

64

13

5

0

161

8.554729

6

Discounts

24

44

56

18

3

0

156

8.289054

7

Comfort

49

37

50

4

3

2

253

13.44315

8

Durability

70

47

23

3

322

17.10946

1882

100

Here Mean score= [(3*excellent val ue+2* ver y good value +1*good val ue) -(3 * Bad val ue+2 *poor
value+1*ver y bad))
For Hypothesis HB

ANOVA between occupation and private label
retail apparel brands
The primary data collected through the
questionnaire was subjected to statistical
analysis in order to test the hypothesis HB
(There is no significant difference between
occupations towards choosing private label
retail ap par el ) . The data was examined to
understand the nature of responses of different
occupation respondents toward certain private
retail br ands. In order to achieve this object ive ,
a 2 way ANOVA was used to interpret the
responses. In the above study the two variables
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are the occupations and different private retail
brands. Using MS- Exc el , ANOVA test with
replication was run and the below results were
obtained.

Factors influencing customer buying behavior towards private labels in apparel retail

Source of Variation

ss

df

MS

F

P-value

F crit

Private label retail apparel

109.7

4

27.425

0.571851

0.688265

3.259167

Occupation

196

3

65.33333

1.362294

0.301175

3.490295

Error

575.5

12

47.95833

Total

881.2

19

After running the ANOVA test, the result
showed that sum of squares (SS) for the Private
label brands (rows) were 10 9.7 with degrees of
freedom 4. The mean of sum of squares (MSS)
was 27.425 thus leading to F value of 0.57185.
Also, the sum of squares (SS) for Factors
influencing customer behaviour (columns) was
196 with 3 degree of freedom. The mean of sum
of squares (MSS) was65.333 with F value of
1.362.The type occupations were considered in
columns, and ANOVA results for those showed
that the F value calculated is 2.020 and critical
value from F table is 2.845. Hence, F calculated
(2.020) <F critical (2.845).

Towards choosing private label retail apparel)
is accepted.
For Hypothesis HC

The primary data collected through the
questionnaire was subjected to statistical
analysis in order to test the hypothesis HC
(There is no significant difference between
different social classes in choosing private
label retail apparel). The data was examined to
understand the nature of responses of different
social class respondents toward certain private
retail brands. In order to achieve this objective,
a 2 way ANOVA was used to interpret the
responses. In the above study the two variables
are the occupations and different private retail
brands. Using MS-Excel, ANOVA test with
replication was run and the below results were
obtained.

The results thus obtained, suggests that
there is no significant difference between
occupations towards choosing different
private label retail apparel. As, F calculated
is lesser than F critical value. Hence, Null
hypothesis HO is accepted and HO (There is
no significant difference between occupations

Source of Variation

ss

df

MS

F

P-value

F crit

Private label retail apparel

87.76

4

21.94

0.571851

0.688265

3.259167

Occupation

156.16

4

38.54

1.362294

0.301175

3.490295

Error

356.64

16

22.29

Total

598.56

24

After running the ANOVA test, the result
showed that sum of squares (SS) for the Private
label brands (rows) were 87.76 with degrees of
freedom 4. The mean of sum of squares (MSS)
was 21.94 thus leading to F value of0.984.
Also, the sum of squares (SS) for Factors
influencing customer behaviour (columns) was
154.16 with 4 degree of freedom. The mean
of sum of squares (MSS) was 38.54 with F
value of 3.006917.The type different private
label retail apparel were considered in rows,
and ANOVA results for those showed that the

F value calculated is 0.984 and critical value
from F table is 3.006917. Hence, F calculated
(0984) < F critical (3.006917). The results thus
obtained, suggests that there is no significant
difference in choosing of different private label
retail apparel towards different social class. As,
F calculated is lesser than F critical value.
Hence, Null hypothesis HO is accepted and HC
(There is no significant difference between
different social classes in choosing private label
retail apparel) is accepted.
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5. FINDINGS
Hypothesis

HA

HB

HC

Result

HO is
rejected/
HA is
accepted

HO is
rejected/
HB is
accepted

HO is
rejected/
HC is
accepted

Inference
significant
difference
between
factors
affecting
consumer
behavior and
private label
retail apparel

Implication
Factors affecting
consumer
behavior such
as brand image
of private label
and durability
of product have
major influence
on purchase
decision for
apparel retail

no significant
difference
between
occupations
towards
choosing
private label
retail apparel

To

There is no
significant
difference
between
choosing
of different
private label
retail apparel
towards
different social
class.

To

know how
occupation plays
a role to choose
a private level
apparel brand

understand
how social class
affect to choose
a private level
apparel brand

From the result generated through
statistical analysis on H(A), we derive that
there is a significant difference between factors
affecting consumer behavior and apparel retail
brands. Consumer Behavior has a high impact
on the purchasing behavior and marketer must
keep into concern while devising marketing
strategies.
From the
result generated through
statistical analysis of H(B), we derive that null
hypotheses is true since the p value is 0.688265
or 68%,there is no significance difference
between occupation and apparel retail brands.
It can be concluded that occupation is irrelevant
to the purchase of apparel retail brands. People
regardless of which occupation they belong to,
prefer private retail brands.
From the result generated through
statistical analysis of H(C) , we derive that
null hypotheses is true since that the F value
calculated is 0.984 and critical value from F
M.S.Ramiah Management Review Vol 4 Issue 1 Jan-June, 2013 20

tableis 3.006917. Hence, F calculated (0984) < F
critical (3.006917). i.e, there is no significance
difference between income Level and private
brand apparel. It can be concluded that with the
advent of high competition among retail
companies, customers have a varied choice to
choose from a economical brand to a high end
brand. As such, with changing scenario, income
Level has not remain as a major factor Leading to
a branded purchase.
Consumers today are barraged with varied
options with suits their budget and can provide
psychological satisfaction at the same time.
6. CONCLUSION

The findings of the study clearly bring forth
the importance of pricing as an attribute in
influencing customers acceptance of private
Label brands. This is so because todays
customers are smart enough to understand that
since they are not buying branded products so
they need not pay premium.
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Analysis of the financial position & the financial performance of
subsidiaries of State Bank of India, using CAMELs model
Dr.Triveni, Assistant Professor, MSRIM

Abstract

TThe article gives an introduction about CAMEL model and its application in State Bank and its various
subsidiaries. The major objective and hypothesis of the study was to analyze the liquidity position of each
subsidiaries of State Bank. From this study it was concluded that SBBJ and SBP are at the top position in
terms of liquidity position compared to all other subsidiaries. While SBM scored the lowest position due to its
poor performance in Liquid Assets to Total Assets, Liquid Assets to Total Deposits, Liquid Assets to
Demand Deposits, and Approved Securities to Total Assets.
Key words: Gold-ETFs, E-Gold, Gold, Investment
3. To study the Liquidity position of subsidiaries

STATEMENT OF THE PROBLEM

of State Bank of India and make comparison.
There is an need to understand performance
of the subsidiaries of State Bank of India, namely
State Bank of Bikaner and Jaipur (SBBJ), State
Bank of Hyderabad (SBH), State Bank of Mysore
(SBM), State Bank of Patiala (SBP), and State
Bank of Travancore (SBT) to get an insight about
the strength & weakness of the banks as well as
to understand the liquidity, profitability and
efficiency positions of these banks.
SCOPE OF THE STUDY

The scope of the study is to understand the
financial performance of subsidiaries of State
Bank of India, namely State Bank of Bikaner
and Jaipur (SBBJ), State Bank of Hyderabad
(SBH), State Bank of Mysore (SBM), State Bank
of Patiala (SBP), and State Bank of Travancore
(SBT). The study covers a period of five years
from 2009-10 to 2013-14. This period is enough
to understand the strength and weakness of
both the banks. The study also focuses on
understanding the liquidity, profitability and
efficiency positions of these banks.
OBJECTNESOFTHESTUDY

1. To analyze the financial position & the
financial performance of subsidiaries of State
Bank of India, namely State Bank of Bikaner
and Jaipur (SBBJ), State Bank of Hyderabad
(SBH), State Bank of Mysore (SBM), State Bank
of Patiala (SBP), and State Bank of Travancore
(SBT) using CAMELs model.
2. To know the strength and weakness of
the banks under study and make a comparative
analysis.
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METHODOLOGY

CAMEL is basically ratio based model for
evaluating the performance of banks. It is a
management tool that measures capital
adequacy, asset quality, efficiency of
management, earnings quality and liquidity of
financial institutions. The period for evaluating
performance through CAMEL in this study
ranges 2009-10 to 2013-14, i.e. for 5 years.
The absolute data for subsidiaries of State
Bank of India on capital adequacy, asset quality,
efficiency of management, earnings quality and
Liquidity ratios is collected from various sources
such as annual reports of the banks.
It is an exploratory research because we
have to rely on secondary data for getting
insights to this research. Exploratory research
takes into consideration the survey of related
Literature and secondary data analysis. For
the same I took into consideration various
researches published in various national and
international journals, news published from
various papers and government reports.
SAMPLING PLAN

No samples have been used in this research
because the research studies only the financial
statements of the banks.
TOOLS OF COLLECTION

This research has been done entirely on
the basis of secondary data. Several websites,
magazines and expert advice has been used for
the collection of the data.
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term holdings of equity securities, General
provisions/general loan-loss reserves; Hybrid
debt capital instruments and subordinated debt.

LIMITATIONS OF THE STUDY

1. The major limitation of the present study
is that the analysis is restricted to one particular
sector such as banking. It is confined to only
measure the financial performance of select
banks .

Capital AdequacyRatio(%)

Sr.
No

Bank

2009 2010 2011 2012 2013 Avearge Rank

2. The study has been done entirely based
on the secondary data.
3. The sample survey of population could
not be conducted due to the lack of proper
population size .

1.

SBT 12.13 11.89 10.82 11.18 9.44 11.092

5

2.

SBBJ 14.52 13.3

2

3.

SBH 14.25 13.39 11.98 13.86 12.92 13.28

1

4.

SBM 13.38 12.42 13.76 12.55 11.79 12.78

3

5.

SBP 12.60 13.2 13.41 12.7 11.8 12.742

4

11.68 13.76 12.16 13.084

4. PLAN OF ANALYSIS

It is found that SBH ranked on the top
position with highest CAR of 13.28 followed by
SBBJ(l3.084) and SBM(l3.78). SBT scored the
lowest position.

To conduct the study, financial statements
of all the subsidiaries of State Bank of India,
namely State Bank of Bikaner and Jaipur (SBBJ),
State Bank of Hyderabad (SBH), State Bank of
Mysore (SBM), State Bank of Patiala (SBP), and
State Bank of Travancore (SBT) are collected
from their official websites. Using this data
CAMEL study is conducted.

Debt-EquityRatio

This ratio represents the degree of leverage
of a bank. It shows how much proportion of the
bank business is financed through equity and
how much through debt. It is calculated by
dividing total borrowings with shareholders net
worth. Higher ratio is an indication of less
protection for the depositors and creditors and
vice-versa.

CAPITAL ADEQUACY: Capital adequacy has
come forth as one of the prominent indicators
of the financial health of a banking system. It is
very useful for a bank to conserve & protect
stake holders confidence and preventing the
bank from being bankrupt. It reflects whether
the bank has enough capital to bear unexpected
losses arising in the future.

Sr.
No

Debt-equity ratio
Bank
2009 2010 2011 2012 2013 Avearge Rank

Capital Adequacy Ratio (CAR): This ratio is
propounded to ensure that banks can take up a
reasonable level of losses arising from
operational losses. The higher the CAR ratio,
indicates stronger the bank and the more will
be the protection of investors. The banks need
to maintain 9% capital adequacy ratio as per
latest RBI norms.

1.

SBT 1.45 1.56 1.83 1.72 1.89 1.69

5

2.

SBBJ 1.19 1.23

1.05 1.25 1.30 1.204

4

3.

SBH 1.42 1.13

0.99 0.93 1.01 1.096

2

4.

SBM 1.68

0.85 0.89 0.92

5.

SBP 0.99

0.91 1.24 1.11 1.25 1.1

0.97 1.062

1
3

In above table, SBM is on the opposition with
least average of 1.062 followed by SBH (1.096)
and SBP (1.1).SBT scored the lowest position.

CAR= (Tier-1 Capital+ Tier-II Capital)/Risk
Weighted Assets.

Advances to Assets

Tier 1 capital includes permanent
shareholders equity. Perpetual non-cumulative
preference shares, disclosed reserves and
innovative capital instruments.

This is a ratio indicates the relationship
between the total advances and total assets.
This ratio indicates a banks aggressiveness in
lending which ultimately produces better pro fit
ability. Higher ratio is preferred to a lower one.

Tier2capital includes undisclosed reserves,
Revaluation reserves of fixed assets and long23
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Sr.
No

CAR

Advance to Assets
Bank
2009 2010 2011 2012 2013 Avearge Rank

1.

SBT 66.10 64.70 64.90 65.10 65.50

65.26

2

2.

SBBJ 64.40 65.00 65.50 65.90 66.10

65.38

3.

SBH 56.90 59.80 60.70 60.90 61.10

4.
5.

Investments

Rank Times Rank

%

Rank

SBT 11.092

5

1.69

5

65.25

1

SBBJ 13.084

2

1.204

4

65.38 1

59.88

5

SBH 13.28

1

1.096

2

59.88 5

SBM 63.30 65.00 65.40 66.10 66.40

65.24

3

SBM 12.78

3

1.062

1

65.24

SBP 62.60 60.90 63.30 63.40 63.70

62.78

4

SBP 12.742

4

1.1

3

62.78

In above table, SBBJ is on the opposition
with highest average of 65.38 followed by
SBT(65.26) and SBM(65.24).SBH scored the
lowest position with 59.88
Government Securities to Total Investments

This ratio reflects the risk involved in a
banks investment. It is calculated by dividing
the amount invested in government securities
by total investment. Since government
securities are risk-free, higher the proportion of
government securities in total investment, lower
will be the risk involved in a banks investment
and vice versa
Government Securities to Total Investments
Bank
2009 2010 2011 2012 2013 Avearge Rank
1.

SBT 88.50 85.79 80.10 85.10 83.30 84.558

4

2.

SBBJ 94.62 96.01 97.16 98.20 98.84 96.966

1

3.

SBH 86.65 83.64 81.20 80.91 90.11 84.502

5

4.

SBM 87.25 92.74 88.34 89.44 90.22 89.6

3

5.

SBP 97.24 95.66 97.82 96.34 97.16 96.844

2

Group
Rank

Total

Bank
%

Sr.
No

Debt-Equity Advances/ Govt.
Assets Securities/

%

Rank Avg Rank

2 84.558

4

4

5

96.966

1

2

1

96.966

5

3.25

3.5

3 89.6

3

2.5

2

4 96.844

2

3.25 4

On the basis of group averages off our ratios
of capital adequacy as expressed in table above,
SBBJ is at that opposition with group average
of 2, followed by SBM (2.5), SBH and SBP are
3.25.SBT scored the lowest position due to its
poor performance in Debt-Equity, Advances to
Assets and Government Securities to Total
Investments ratios.
ASSET QUALITY

The quality of assets is an important
parameter to examine the degree of financial
strength. The foremost objective to measure the
assets quality is to ascertain the composition of
non-performing assets (NPAs)as a percentage
of the total assets.
Net NPAs to Net Advances

It is the
most standard measure to judge
the assets quality, measuring the net nonperforming assets as a percentage of net
advances.Net NPAs=Gross NPAs-Net of
provisions on NPAs
interest in suspense
account.
Sr.
No

NetNPAs to Net Advances (%)
Bank
2009 2010 2011 2012 2013 Avearge Rank

In above table, SBBJ is on the top position
with highest average of 96.966 followed by
SBP (95.844) and SBM (89.6) on second and
third positions. SBH scored the lowest position
with 84.502
Composite Capital Adequacy

1.

SBT 0.58 0.91 0.98 1.02 1.11

2.

SBBJ 0.85

3.

SBH 0.38 0.55 0.87 0.92 0.98

4.

SBM 0.50 1.02 1.38 1.43 1.51 1.168

5

5.

SBP 0.60 1.40 1.21 1.30 1.35

4

0.77

0.92

0.83 0.79 0.84 0.816
0.74

1.1

3
2
1

In table, SBH is on the top position with
least averageof0.74followedby SBBJ (0.816)
and SBT (0.92)on second and third positions
M.S.Ramiah Management Review Vol 4 Issue 1 Jan-June, 2013 24

Analysis of the financial position & the financial performance of subsidiaries of State Bank of India, using CAMEL.s model

respectively. SBM scored the lowest position
with highest percentage of 1.168.

Percentage Change in Net NPAs

This ratio measures the movement/
trend in net NPAs in current year in relation
to net NPAs in the previous year. The higher
the reduction in net NPAs levels reflect, the
better is for the bank.

Total Investments to Total Assets Ratio

This ratio indicates the extent of deployment
of assets in investment as against advances. This
ratio is used as a tool to measure the percentage
of total assets locked up in investments. A
higher ratios hows the conservative policy of a
bank to provide safeguard to the investments
against NPAs.
Sr.
No

Sr.
No

Percentage change in net NPAs
Bank

2009 2010 2011 2012 2013 Avearge Rank
1.

SBT

-29.94 0.58 0.63 30.20 45.43

32.24

2

2.

SBBJ 20.97 7.23 26.33 29.45 31.30

23.05

1

2009 2010 2011 2012 2013 Avearge Rank

3.

SBH 191.01 74.27 94.76 70.12 97.12 105.45

5

71.6

4

21.49 83.10 28.60 72.22 30.45 47.17

3

Total investment to total asset ratio
Bank

1.

SBT

16.50 26.60 25.30 24.10 26.40

23.78

4

4.

SBM 44.38 132.2656.06 79.22 46.10

2.

SBBJ 14.50 25.10 21.50 22.40 22.30

21.16

2

5.

SBP

3.

SBH 17.60 27.20 26.70 25.30 27.00

24.76

5

4.

SBM 17.50 25.30 24.80 23.70 24.90

23.24

3

5.

SBP 15.20 23.90 21.30 22.10 23.10

21.12

1

In table, there is no decrease in the
percentage of net NPAs of State Bank Group.
Percentage of net NPAs of all banks increased
except in the case of SBT, where there was a
decrease of 29.94%of net NPAs in2009 as
compared to previous year. SBBJ is on that
opposition with least average of 23.05 followed
by SBT (32.24) and SBP (47.17) respectively. As
SSH scored the lowest position with highest
ratio of 105.45.

In table, SBP is on the top position with least
average of 21.12 followed by SBBJ (21.16) and
SBM (23.24).SBH scored the lowest position with
highest ratio of 24.76.
Net NPAs to Total Assets

Composite Asset Quality

This ratio reflects the efficiency of bank in
assessing the credit risk and recovering the
debts. In this ratio, the Net NPAs are measured
as a percentage of Total Assets. The lower
the ratio reflects, the better is the quality of
advances.
Sr.
No

Net NPAs
to Net
Bank Advances
%

Net NPAs to total assets
Bank

2009 2010 2011 2012 2013 Avearge Rank

Total
Investments
to Total
Assets Ratio
Rank Times Rank

Net NPAs Percentage Group Rank
to Total
Change in
Assets
Net NPAs
Ratio
% Rank %
Rank Avg Rank

SBT 11.092

5

1.69

5

65.25 2

84.558

4

4

5

SBBJ 13.084

2

1.204

4

65.38 1

96.966

1

2

1

SBH

13.28

1

1.096

2

59.88 5 96.966

5

3.25 3.5

3

2.5

2

2

3.25

4

0.63 0.69

0.71

0.554

2

SBM 12.78

3

1.062

1

65.24

0.54

0.61

0.598

3

SBP 12.742

4

1.1

3

62.78 4 96.844

SBH

0.21 0.32 0.52 0.61 0.66

0.464

1

4,

SBM

0.31 0.66 0.89 0.91

0.95

0.744

5

5.

SBP

0.37 0.63 0.73

0.81

0.662

4

1.

SBT

2.

SBBJ 0.54 0.49

3.

0.38

0.58

0.59

0.77

3

89.6

On the basis of group averages of four ratios
of assets quality as expressed in table, SBBJ
was at the first position with group average of
2, followed by SBT (2.75), SBP and SBH with
ranking of 3 respectively. SBM scored the
lowest position with 4.25 rank due to its poor
performance in net NPAs to net advances, total
investments to total assets and net NPAs to
total assets ratios.

In table, SBH is on that opposition with least
average of 0.464 followed by SBT(0.554)and
SBBJ(0.598)respectively.SBM scored the lowest
position with highest ratio of 0.744

25
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MANAGEMENT EFFICIENCY

Management efficiency is another essential
component of the CAMEL model that guarantee
the growth and survival of a bank. Management
efficiency means adherence with set norms,
ability to plan and respond to changing
environment, leadership and administrative
capability of the bank.
Total Advances to Total Deposits

This ratio evaluate the efficiency and
capability of the banks management in applying
the deposits (including receivables) available
excluding other funds viz. equity capital, etc.
into rich earning advances.
Sr.
No Bank

Total Advances to Total Deposits
2009 2010 2011 2012 2013

SBT 77.54 75.58 79.17 72.39 77.82

76.5

2

2.

SBBJ 76.10 76.37 76.51 75.96 72.63

75.514

3

3.

SBH 69.94 72.39 73.02 77.54 75.58

73.694

5

4.

SBM 77.82 75.96 78.72 76.39 72.39

76.812

1

5.

SBP 72.63 71.79 75.56 76.10 76.37

74.49

4

In table, SBM is on the top position with
highest average of 76.812 followed by SBT
(76.5) and SBBJ (75.514) on second and third
positions respectively. SBH scored the lowest
position with least percentage of 73.694.
Profit per Employee

It is calculated by dividing the profit after
tax earned by the bank with the total number
of employees .The higher the ratio, higher is the
efficiency of the management and vice versa.
Profit Per Employee
Bank
2009 2010 2011 2012 2013 Avearge Rank
1.

SBT

5.00 6.00

8.00 8.20

2.

SBBJ 3.55 4.00

3.

SBH

4.87 5.58 7.89 6.11

4.

SBM

3.48

5.

SBP

4.68 4.45 5.20 4.77

7.2

1

4.34

2

3.55

5.6

1

4.87

4.41

3

4.0

4.62

4

8.80

5.00 4.18 5.00

4.41 5.00 4.29

Business per Employee

Business per employee reveals the
productivity and efficiency of human resources
of bank. It is followed as a tool to measure the
efficiency of employees of a bank. Higher the
ratio, the better it is for the bank and vice versa.
Sr.
No

Business Per Employee
Bank

2009

2010 2011

2012

2013 Avearge Rank

1.

SBT

658.00 696.00888.00 747.33751.00 748.066

5

2.

SBBJ 555.39 628.00 751.00 644.79658.00 647.436

2

3.

SBH

839.82 755.621037 .68 877.70888.00 879.764

1

4.

SBM 602.00 672.00 765.00 689.66644.79 680.69

3

5.

SBP

4

Avearge Rank

1.

Sr.
No

In table, SBT is on that opposition with
highest average of 7.2 followed by SBH (5.6)
and SBP (4.62) respectively. SBBJ scored the
lowest position with least ratio of 4.34.
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910.24 895.21 956.30 920.58877.70 912.006

In table above, SBP is on the opposition
(912.006) followed by SBH (879.764) and SBT
(748,066) respectively. SBBJ scored the lowest
position with least ratio of 647.436.
Return on Equity

It is a measure of the profitability of a bank.
In calculation of this ratio, Profit after tax is
expressed as a percentage of equity.
Sr.
No

Return On Equity
Bank
2009 2010 2011 2012 2013 Avearge Rank

1.

SBT 30.64 26.88 23.09 26.87 24.35 26.366

5

2.

SBBJ 21.46 20.39 20.91 20.92 20.87 13.084

2

3.

SBH 20.87 22.02 24.35 22.41 18.47 13.28

1

4.

SBM 18.47 18.06 15.77 17.43 18.20 12.78

3

5.

SBP 18.20 16.0116.65 16.95 18.47 12.742

4

In table above SBT is on the top position with
highest average of 26.366% followed by SBH
(21.624%) and SBBJ (20.91%) respectively. SBP
scored the last position with least average of
17.256%.
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Composite Management Efficiency:

(2.06) and SBBJ (1.96) on second and third
positions respectively. SBP scored the lowest
position with least percentage ofl.834.

Total
Group
Business
Profit
Return
Advances
Rank
Per
on Equity
Per
to Total
Employee Employee
Bank Deposits
Ratio
%
Rank TimesRank
%
Rank % Rank Avg Rank
SBT 76.5

2

7.2

1

748.066 3

SBBJ 75.514

3

4.34

5

647.436

SBH 73.694

5

5.6

2

879.764 2

SBM 76.812

1

4.41

4

680.69

SBP 74.49

4

4.62

3

912.006 1

26.366

1

1.75 1

3

4

21.624

2

2.75 2

4 17.586

4

3.25 3.5

5

3.25 3.5

5 20.91

17.256

Net Profit to Total Assets:

This ratio reflects their turn on assets
employed or the efficiency in utilization of
assets. It is calculated by dividing the net profits
with total assets of the bank. Higher the ratio
reflects better earning potential of a bank in
the future.

5

On the basis of group averages of four
ratios of management efficiency as expressed
in table above, SBT is at the top position with
group average of 1.75, followed by SBH (2 .75),
SBM and SBP are 3.25. SBBJ scored the lowest
position due to its poor performance in Total
Advances to Total Deposits Rat io, Profit per
Employee, Business per Employee and Return
on Equity ratios.

Bank
2009 2010 2011 2012 2013 Avearge Rank

EARNING QUALITY

1.

SBT

1.23 1.15 1.80 1.95 1.80

1.92

1

2.

SBBJ 0.87 0.83

0.86

4

3.

SBH

0.92 1.09

0.93 0.89

0.93

2

4.

SBM 0.83 0.98 0.96

0.92 0.93

0.92

3

5.

SBP

0.76 0.72 0.80 0.76 0.86

0.77

5

0.80

0.87 0.85 0.91

In table above, SBT is on the top position
with highest average of 1.106 followed by SBH
(0.93) and SBM (0.92) respectively. SBP
scored the lowest position with least ratio of
0.77.

The quality of earnings is a very important
criterion which represents the quality of a banks
profitability and its capability to maintain quality
and earn consistently. It primarily determines
the profitability of bank and explains its sustain
ability and growth of future earnings.

Interest Income to Total Income

Interest income is considered as prime
source of revenue for banks. The interest income
to total income reflects the capability of the
bank in generating income from its lending
business.

Operating Profit to Total Assets

This ratio reflects show much a bank can
earn profit from its operations for every rupee
invested in its total asset. In this ratio operating
profit are expressed as percentage of total
assets.
Sr.
No

Net Profit to Total Assets

Sr.
No

Sr.
No

Interest income to total income
Bank
2009 2010 2011 2012 2013 Avearge Rank

Operating Profit to Total Assets
Bank
2009 2010 2011 2012 2013 Avearge Rank

1.

SBT

2.27 1.79 1.80 1.95 1.80

2.

SBBJ 2.04 1.80

3.

SBH

4.

SBM 1.78

5.

SBP

1.

SBT 87.79 89.23 89.99 89.00 88.86

88.97

1

2.

SBBJ 86.84 87.22 88.23 87.43 89.96

87.94

4

1.92

4

1.96

3

3.

SBH 88.12 88.27 88.89 88.41 89.55

88.64

2

2.11 2.18

2.13

1

4.

SBM 87.11 89.31 89.96 88.79 86.84

88.40

3

2.18 2.41 2.12 1.80

2.06

2

5.

SBP 90.18 89.75 89.55 89.86 88.12

89.51

5

1.50 1.80 2.24 1.84 1.78

1.83

5

1.88

1.95 1.93 2.08

2.08 2.38

In table above, SBP is on the top position
with highest average of 89.51 followed by SBT
(8 8.97 ) and SBH (88.64) respectively. SBBJ
scored the lowest position with least ratio of
87.94.

In table above, SBH is on the top position
with highest average of 2.13 followed by SBM
27
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Spread or Net Interest Margin (NIM) to Total
Assets
NIM is the difference between the interest
income and the interest expended. It is
expressed as a percentage of total assets. A
higher spread indicates the better earnings
given the total assets.

a situation, where organization can obtain
sufficient liquid funds, either by increasing
liabilities or by converting its assets quickly
into cash.
Liquid Assets to Total Assets

2.12

2.54

3

This ratio measures the overall liquidity
position of the bank. The liquid assets include
cash in hand, money at call and short notice,
balance with Reserve bank of India and balance
with banks (lndia and Abroad).The total assets
include the revaluation of all the assets.

2.41 3.02 2.65

2.28

2.57

2

Sr.

SBH

2.12 2.25 2.92 2.43

2.88

2.52

4

4.

SBM

2.28 2.88 3.36 2.84 2.11

2.63

1

1.

SBT

4.90 6.64 6.83 6.12 6.20

6.14

4

5.

SBP

1.75

2.22

5

2.

SBBJ 9.20 7.70 9.60 8.83 8.81

8.53

2

3.

SBH

9.10 8.41 9.75 9.08

9.22

9.11

1

4.

SBM

5.30

6.60 5.65 5.85 5.83

5.85

5

5.

SBP

7.23 7.90 7.48

7.56

3

Sr.
No

Net Interest Margin to Total Assets
Bank
2009 2010 2011 2012 2013 Avearge Rank

1.

SBT

2.75 2.57 2.60 2.64

2.

SBBJ 2.52

3.

2.11 2.97 2.27 2.01

In table above, SBM is on the top position
with highest average of 2.69 followed by SBBJ
(2.57) and SBT (2.54) respectively. SBP scored
the last position with least ratio of 2.22.
Composite Earning Quality

8
a

nk

Operating
Net
Profit to
Profits to
Total Assets Total
Assets

Interest
Income
to Total
Assets

Net Interest Group
Margin (NIM) Rank
to Total
Assets

%

Rank

%

Rank

%

1.92

4

1.1

1

88.97

2

2.54

3

2.5

2

SBBJ 1.96

3

0.86

4

87.94

5

2.57

2

3.5

4

SBH

2.13

1

0.93

2

88.64

3

2.52

4

2.5

2

SBM

2.06

2

0.92

3

88.40

4

2.63

1

2.5

2

SBP

1.83

5

0.77

5

89.51

1

2.22

5

4.0

5

SBT

Liquid Asset to Total assets

Bank

2009 2010 2011 2012 2013 Avearge Rank

7.53 7.66

In table above, SBH is on the top position
with highest average of 9.11 followed by SBBJ
(8.83) and SBP (7.56) on second and third
positions respectively. SBM scored the last
position with least percentage of 5.85.

Rank

%

No

Rank Avg Rank

On the basis of group averages of four ratios
of earnings quality as expressed in table above,
SBT, SBH and SBM are at the top position with
group average of 2.5, followed by SBBJ (3.5).
SBP scored the lowest position due to its poor
performance in Operating Profit to Total Assets,
Net Profit to Total Assets, Interest income to
Total Income, Net Interest Margin (NIM) to Total
Assets
Liquidity

Risk of liquidity can have an effect on the
image of bank. Liquidity is a crucial aspect
which reflects banks ability to meet its financial
obli gat ions.An adequate liquidity position means
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Liquid Assets to Total Deposits

This ratio measures the liquidity available to
the depositors of a bank .It is calculated by
dividing the liquid assets with total deposits.
Sr.
No

Liquid Asset to Total assets

Bank

2009 2010 2011 2012 2013 Avearge Rank
1.

SBT

4.90 6.64 6.83 6.12

6.20

6.14

4

2.

SBBJ 9.20 7.70 9.60 8.83

8.81

8.53

2

3.

SBH

9.10

8.41 9.75 9.08

9.22

9.11

1

4.

SBM 5.30

6.60 5.65 5.85

5.83

5.85

5

5.

SBP

7.23 7.90 7.48 7.53

7.66

7.56

3

In table above, SBH is on the top position
with highest average of 9.11 followed by SBBJ
(8.83) and SBP (7.56) on second and third
positions respectively. SBM scored the last
position with least percentage of 5.85.
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investments made in the state-associated/
owned bodies like Electricity Corporations,
Housing Development Corporations, Regional
Rural Banks and corporation bond.

Liquid Assets to Total Deposits

This ratio measures the liquidity available
to the depositors of a bank.It is calculated by
dividing the liquid assets with total deposits.
Sr.
No

Sr.
No

Liquid Asset to Total Deposits

Approved Securties to Total Assests

Bank

Bank

2009 2010 2011 2012 2013 Avearge Rank
2009 2010 2011 2012 2013 Avearge Rank

1.

SBT

5.83 7.76 8.34 7.31

7.79

7.41

4

2.

SBB Jll.01 7.70 9.07 10.43 11.1

10.56

2

3.

SBH 11.13 10.22 11.74 11.03 10.33

10.89

1

4.

SBM

6.50 7.66 6.80 6.98

6.88

6.96

5

5.

SBP

8.39 9.23 8.94 8.85

8.26

8.73

3

SBBJ 115.67 118.25 168.89 134.27 139.42 133.3

3

3.

SBH 90.46 105.55 107.41 101.14 106.24 102.16

4

4.

SBM 94.23 102.55 95.90 97.56 99.21 97.89

5

5.

SBP 106.16146.34 159.19 155.23 157.25 155.63

1

0.042

5

0.10 0.02 0.10

0.04

0.088

2

0.08 0.04 0.08

0.10

0.086

3

3.

SBH 0.07 0.04 0.02 0.03

4.

SBM 0.18

5.

SBP 0.13

SBT

2009 2010 2011 2012 2013 Avearge Rank

2.

0.05

SBBJ 0.12 0.05

%

Liquid Asset to Demand Deposits

2

1

2.

0.03 0.10 0.18

Liquid
Assets
to Total
Deposits

Liquid
Assets
to Total
Bank Assets

This ratio reflects the ability of bank to
honor the demand from depositors during
a particular year. In order to provide higher
liquidity for depositors, bank has to invest these
funds in highly liquid form. It is calculated by
dividing the liquid assets with total demand
deposits.

SBT 108.78 164.89 165.54 146.40 155.60 148.24

0.098

0.05 0.01 0.04 0.07

Composite Liquidity

Liquid Assets to Demand Deposits:

1.

4

SBT 0.12

In table above, SBBJ is on the top position
with (0.096) followed by SBM (0.088) and
SBP(0.086) respectively.SSH scored the lowest
position with least ratio of 0.042.

In table above, SBH is on the top position
with highest average of 10.89 followed by SBBJ
(10.56) and SBP (8.734) respectively.SBM scored
the lowest position with least ratio of 6.96.

Sr.
No Bank

0.058

1.

Rank TimesRank

Liquid
Assets to
Demand
Deposits

Approved Group
Securities to Rank
Total Assets

Rank

%

4 148.24

2

0.058

4

3.5

4
1.5

%

Rank Avg Rank

6.14

4

7.41

SBBJ 8.83

2

10.56

2

133.3

3

0.096

1

2.5

SBH

9.11

1

10.89

1

102.16

4

0.042

5

2.75 3

SBM 5.85

5

6.96

5

97.89 5

0.088

2

4.25 5

SBP

3

8.73

3

1

0.086

3

2.5

7.56

155.63

1.5

On the basis of group averages of four ratios
of liquidity as expressed in table above, SBP
and SBBJ are at the top position with group
average of 2.5, followed by SBH (2.75), SBT (3.5).
SBM scored the lowest position due to its poor
performance in Liquid Assets to Total Assets,
Liquid Assets to Total Deposits, Liquid Assets
to Demand Deposits, and Approved Securities
to Total Assets.

In table above, SBP is on the top position
with highest average of 155.63 followed by SBT
(148.24) and SBBJ (135 .27) respectively. SBM
scored the lowest position with least ratio of
97.89.

Composite Ranking (overall performance) of
State Bank Group

In order to assess the overall performance of
State Bank Group, we calculated the composite
rating and results a represented in table.

Approved Securities to Total Assets

This ratio is calculated by dividing the
total amount invested in Approved securities
with Total Assets. Approved securities include
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2
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4

3
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p

2

5

E

L

Ave

Rk

5

5

9

2

5

5

8

1

8

3

5
5

3

4

4
5

2

5

Table above depicts the group ranking of
the State Bank Groups in India for the period of
2009-2013.
 It is found that under the capital adequacy
ratio parameter SBH are at the top position,
while SBBJ got lowest rank.
 Under the asset quality parameter, SBH held
the top rank while SBP held the lowest rank.
 Under management efficiency parameter it is
observed that top rank taken by SBBJ and
lowest rank taken by SBH.
 In terms of earning quality parameter the
capability of SBM got the top rank in the while
SBP was at the lowest position.
 Under the liquidity parameter SBH and SBT
stood on the top position and while SBP was on
the lowest position.
SUMMARY OF FINDINGS:

On the basis of group averages of four
ratios of capital adequacy, SBBJ is at the top
position, followed by SBM, SBH, SBP and SBT.

SBBJ is on the top position with highest
average of 96.966 for government securities to
total investments followed by SBP (95.844)
and SBM (89.6) on second and third positions.
SBH scored the lowest position with 84.502.
On the basis of group averages of four ratios of
assets quality, SBBJ was at the first position,
followed by SBT, SBP and SBH. SBM scored the
lowest position.
In case of net NPAs to net advances, SBH
is on the top position with least average of
0.74 followed by SBBJ (0.816) and SBT (0.92)
on second and third positions respectively.
SBM scored the lowest position with highest
percentage of 1.168.
In case of Total Investments to Total
Assets Ratio, SBP is on the top position with
least average of 21.12 followed by SBBJ (21.16)
and SBM (23.24). SBH scored the lowest position
with highest ratio of 24.76
In case of Net NPAs to Total Assets SBH is
on the top position with least average of 0.464
followed by SBT (0.554) and SBBJ (0.598)
respectively. SBM scored the lowest position
with highest ratio of 0.744
In case of Percentage Change in Net NPAs,
SBBJ is on the top position with least average of
23.05 followed by SBT (32.24) and SBP (47.17)
respectively. SBH scored the lowest position
with highest ratio of 105.45.

It is found that SBH ranked on the top
position with highest CAR of 13.28 followed by
SBBJ (13.084) and SBM (13.78). SBT scored the
lowest position.

On the basis of group averages of four ratios of
management efficiency, SBT is at the top position,
followed by SBH, SBM and SBP. SBBJ scored the
lowest position.

SBM is on the top position with least
average of debt-equity ratios of. 062 followed
by SBH (1.096) and SBP (1.1). SBT scored the
lowest position

In case of Total Advances to Total
Deposits, SBM is on the top position with highest
average of 76.812 followed by SBT (76.5) and
SBBJ (75.514) on second and third positions
respectively. SBH scored the lowest position
with least percentage of 73.694

It was found that SBBJ is on the top
position with highest average for advance to
assets of 65.38 followed by SBT (65.26) and
SBM (65.24). SBH scored the lowest position
with 59.88.
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In case of Profit per Employee, SBT is
on the top position with highest average of 7.2
followed by SBH (5.6) and SBP (4.62)
respectively. SBBJ scored the lowest position
with least ratio of 4.34.

Analysis of the financial position & the financial performance of subsidiaries of State Bank of India, using CAMELs model

In case of Business per Employee, SBP is
on the top position (912.006) followed by SBH
(879.764) and SBT (748,066) respectively. SBBJ
scored the lowest position with least ratio of
647.436.

In case of Liquid Assets to Total Deposits,
SBH is on the top position with highest average
of 10.89 followed by SBBJ (10.56) and SBP
(8.734) respectively. SBM scored the lowest
position with least ratio of 6.96.

In case of Return on Equity, SBT is on the
top position with highest average
of 26.366%
followed
by SBH (21.624%) and SBBJ
(20.91%) respectively. SBP scored the last
position with least average of 17.25 6%.

In case of Liquid Assets to Demand
Deposits, SBP is on the top position with highest
average of 155.63 followed by SBT (148.24) and
SBBJ (135.27) respectively. SBM scored the
lowest position with least ratio of 97.89.

On the basis of group averages of four ratios of
earnings qualit y, SBT, SBH and SBM are at the top
position, followed by SBBJ. SBP scored the lowest
position.

In case of Approved Securities to Total
Assets, SBBJ is on the top position with (0.096)
followed by SBM (0.088) and SBP (0.086)
respectively. SBH scored the lowest position
with least ratio of 0.042.

In case of Liquid Assets to Total Assets,
SBH is on the top position with highest average
of 9.11 followed by SBBJ (8.83) and SBP (7.56)
on second and third positions respectively. SBM
scored the last position with least percentage of
5.85.

SUGGESTIONS
Suggestions to SBT: SBT is suggested to maintain
higher CAR so that it can defend possible losses
and protect its investors. Similarly it should take
care of Debt Equity ratio, which is higher, that
means it is risky and provides less protection for
depositors and creditors. Similarly SBT should
invest more on govt. securities compared to other
investment because it is risk free.

In case of Liquid Assets to Total Deposit s,
SBH is on the top position with highest average
of 10.89 followed by SBBJ (10.56) and SBP
(8.734) respectively. SBM scored the lowest
position with least ratio of 6.96.

Suggestions to SBM: Based on liquid assets to total
assets, SBM is suggested to maintain more liquid
assets so that overall liquid position would increase.
Likewise it should maintain higher liquid assets to
demand deposits which reflects ability of bank to
honor demand from depositors during a particular
year. Similarly SBM is suggested to maintain lower
Net NPAs to total assets ratio which reflects the
efficiency of bank in assessing the credit risk and
recovering debts.

In case of Liquid Assets to Demand
Deposits, SBP is on the top position with highest
average of 155.63 followed by SBT (148.24) and
SBBJ (135.27) respectively. SBM scored the
lowest position with least ratio of 97.89.
In case of Approved Securities to Total
Asset s, SBBJ is on the top position with (0 .0 96)
followed by SBM (0.088) and SBP (0.086)
respectively. SBH scored the lowest position
with least ratio of 0.042.

Suggestions to SBP: From Return on Equity (ROE),
SBP is suggested to maintain more ROE which
depicts profitability of bank. Similarly it is suggested
to maintain higher operating profit to total assets
because it reflects how much a bank can earn profit
from its operations for every rupee invested in total
assets. Likewise it is suggested to maintain higher
net profit to total assets, which reflects better
earning potential of a bank in future.

On the basis of group averages of four ratios of li
quidit y, SBP and SBBJ are at the top position,
followed by SBH& SBT. SBM scored the lowest
position.
In case of Liquid Assets to Total Assets,
SBH is on the top position with highest average
of 9.11 followed by SBBJ (8.83) and SBP (7.56)
on second and third positions respectively. SBM
scored the last position with least percentage of
5.85.

Suggestions to SBBJ: It is suggested to SBBJ to
maintain higher profit per employee ratio, because if
ratio is high the efficiency of management would be
higher. Similarly SBBJ has less business per
31
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Employee which shows that productivity of Human
Resource is comparatively less.

scored the lowest position in all these ratios
due to its poor performance.

Suggestions to SBH: SBH is suggested to maintain
less total investments to total assets ratio because it
shows very conservative nature of bank. Based on
advances to assets ratio it is suggested for SBH to
improve its lending which ultimately improves
profitability.

Author: Jim Collins, Book: Good to Great,
Publisher: Random House, London, UK, 2001

BOOK REVIEW

CONCLUSION:
The major objective of the study was to
analyze the financial position & the financial
performance of subsidiaries of State Bank
of India, namely State Bank of Bikaner and
Jaipur, State Bank of Hyderabad, State Bank of
Mysore, State Bank of Patiala, and State Bank
of Travancore using CAMELs model, to know
the strength and weakness of the banks under
study and make a comparative analysis and
to study the Liquidity position of subsidiaries
of State Bank of India and make comparison
among each banks.
In CAMEL, C stands for Capital Adequacy,
which includes four major ratios like CAR, DebtEquity, Advances to Assets and Government
Securities to Total Investments ratios. From
these ratios it can be concluded that SBT scored
the lowest position due to its poor performance
Capital adequacy ratios. A stands for Asset
Quality, which includes four major ratios Like
net NPAs to net advances, total investments to
total assets and net NPAs to total assets ratios.
SBM scored the lowest position in all these
ratios. M stands Management efficiency, which
includes four major ratios Like Total Advances
to Total Deposits Ratio, Profit per Employee,
Business per Employee and Return on Equity
ratios. From all these ratios SBBJ scored the
lowest position due to its poor performance.
E stands for Earnings Quality, which
includes four major ratios like Operating Profit
to Total Assets, Net Profit to Total Assets,
Interest income to Total Income, Net Interest
Margin (NIM) to Total Assets. SBP scored the
lowest position due to its poor performance in
Earnings Quality. L stands Liquidity position,
which includes four major ratios like Liquid
Assets to Total Assets, Liquid Assets to Total
Deposits, Liquid Assets to Demand Deposits,
and Approved Securities to Total Assets. SBM
M.S.Ramiah Management Review Vol 4 Issue 1 Jan-June, 2013
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Reviewer: Prof. Swati Basu Ghose
This interesting book is about good
companies that became great over time and
about those which did not. It explores the subtle
influences and factors that helped a company
reach greatness as against that vast majority
that remained merely good.
Jim Collins and his team of researchers
poured over an enormous volume of data
gleaned from the stock market, business
literature, interviews with industry leaders and
various other sources for nearly five years. This
meticulous research led to the discovery of
certain key concepts that were crucial to a
company becoming great. Collins identifies what
he calls the Level 5 leaders with qualities that
are somewhat different from other executives in
the company identified as levels 1-4. He
mentions that these qualities, composed of
humility and willpower, are the most important
to take a company through its journey from good
to great. Another lesson that Collins emphasises
is that it is important to first make sure that you
have the right sort of people before even
setting the goals for the company.He also
emphasized that choosing self- motivated and
self- disciplined people will help the company
attain greatness. Another finding that Collins
mentions is that every company that went from
good to great could achieve greatness as they
structured an excellent economic engine. It is
mentioned in this book that eighty percent of
the interviewees (company executives) in this
study did not consider technology as one of the
five important factors for transforming a
company from good to great.
However, a word of caution to the readers
is in order. The book is based upon a study
conducted during 1996-2000 and was published
in 2001. The business world has changed
tremendously in the last two decades. For
instance, the economic upheavals of the past
decade have played havoc with the fortunes of
many great companies mentioned in this book.
This does not reduce the value of the book as
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the basic research methodology is still sound.
What it implies is that there is a need for another
similar book that addresses the economics of the
current business world and critically looks at the
ups and downs that big companies go through.
A case in point is that of Apple Computer which
is mentioned just in passing in the book as the
originator of the Personal Digital Assistant
(PDA) and dismissed as a failure since another
company popularised PDAs. However, the seeds
of greatness were already there in Steve Jobs
Apple Computer that germinated and grew to
the multi-billion dollar company that it is now. It
is high time that Collins, or some other
researchers of his caliber, tells us the story of
the level 5 leadership of Steve Jobs and how
he helped Apple computer to reach greatness.
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