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Customers Buying Behaviour Towards Web Hosting Providers
Dr. T N Anuradha, Assistant Professor, MSRIM

Abstract
This paper tries to study, different parameters of customers while going for their hosting provider
are analyzed to understand the factors influencing customers buying behavior during the purchase of
hosting in order to " go online ". The objective is to figure out that what are various parameters that
customers take into account while buying hosting from Godaddy and Bigrock and what parameters
make them chose their hosting provider.. For this data is collected from customers, web developers,
small and medium business owners by survey method through questionnaire tool, on the basis of that a
detailed analysis was done about the brand preferences of Hosting provider. The product performance
and buying behavior was analyzed on the basis of parameters like - price, quality, technology, products
offered , security ,brand and advertisement of both Godaddy and Bigrock.
Keywords: 'go online', Buying Behaviour, Customers

some Rs.8,500 crore. Over 80% of the clients for
hosting industries are in the urban and semi urban
areas. A strong volume growth was witnessed in
the late 2000's when big players like Godaddy.com
have decided to open their offices even in India to
cater the Indian Market. Also many Indian
companies have come up especially Bigrock.com,
subsidiary of Direct i has changed the definition of
hosting in website industry.

1. Introduction
India is the fastest growing market for
websites with the largest increase in volume sales
at 31 per cent between 2008 and 2014. Website
industry in India has seen an incredible growth
rate in the past few years, especially in urban and
semi-urban areas. The Indian hosting market is
thought to be worth some Rs.8,500 crore. Over
80% of the clients for hosting industries are in the
urban and semi urban areas. A strong volume
growth was witnessed in the late 2000's when big
players like Godaddy.com have decided to open
their offices even in India to cater the Indian
Market. Also many Indian companies have come
up especially Bigrock.com, subsidiary of Direct i
has changed the definition of hosting in website
industry. The biggest opportunity is to increase the
consumer base. Leading players like Godaddy.com
and Bigrock.com have been attempting to do this
by value for money offerings, which are affordable
to the masses. So, it is very important to know
factors influencing buying behavior during the
purchase of hosting services from Godaddy.com
and Bigrock.com.

Literature Review :
Shiju Varghese an employee of Godaddy.com
did the project on competition for godaddy.com in
India. "Analysis of Competitors for Godaddy.com in
India".
The objectives of his study are to study the
brand awareness of Godaddy.com in the web
hosting industry. Factors considered in the
decision making process during the purchase of
hosting services and going online for business. To
determine the importance of various factors while
purchasing various services afford for website.
Most of the consumers' are not aware of the
brands of the hosting services provided to them
and they use & they do not have much knowledge
about websites. Advertisement plays a major role
in decision making process. The awareness level
of Bigrockas a brand is quite high second only to
the market leader namely Godaddy.com.
Awareness level of Godaddy.com brands is very
good followed byBigrock, Hostgator ,Bluehost.
Themajority of the consumer want to go online

With large number of webhosting providers
customers have a wide choice of web host in India
is the fastest growing market for websites with the
largest increase in volume sales at 31 per cent
between 2008 and 2014. Website industry in India
has seen an incredible growth rate in the past few
years, especially in urban and semi-urban areas.
The Indian hosting market is thought to be w o r t h
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TOOLS FOR COLLECTION OF DATA:

•

The data was collected from the respondents
with the help of questionnaire through online as
well as personal interview.

This survey is collected over a small
period of time.

•

This survey is done in India only.

ANALYSIS

HYPOTHESIS:

If we perform a Regression Analysis taking the
attribute preference of Go Daddy and Big Rock as
the basis, since these two are the major players in
this area of study, we would try to analyze the
customer preferred and attributed best service
provider based on the attributes that were given to
them for rating each one. The attributes show the
tendency and inclination of customers/potential
customers and hence, it would point out the clear
winner out of these two. Taking each of these
players' attributability and performing a
Regression Analysis, we get the below result
which has been tabulated.

HO : Big Rock is more preferred by customers
in terms of service.
Alternate Hypothesis - Go Daddy is preferred
comparatively over Big Rock in terms of service
based on the attributes and their comparative
benefits in the eyes of the customer.

STATISTICAL TOOLS
Statistical tools used for the study are
Regression and ANOVA.

LIMITATIONS OF STUDY:
This sample study cannot be generalized on
entire hosting industry, this is with regards to
Indian website hosting industry with major players
as Godaddy and Bigrock.

Null Hypothesis - Big Rock is more preferred
by customers in terms of service.
Alternate Hypothesis - Go Daddy is preferred
comparatively over Big Rock in terms of service
based on th
attributes and their comparative
benefits in the eyes of the customer.

Regression

Statistics
Multiple R

0.99370286

R Square

0.987445376

Adjusted R
Square

0.887456939

Standard Error

0.02333989
234

Obs.
ANOVA

Df

ss

MS

F

Regression

1

1058.7273

1058.72727

1.4207E+32

Residual

9

6.707E-29

7.4521E-30

10

1058.7273

Total

Coefficients
Intercept

X

3.3346772
0.88764 35

Standard
Error

1.0485E-141

Lower 95%

Upper 95%

0.7648876 3.14999828

1.66785674 6.67846683

13.1891884

1.19194282

0.04768382 0.08727738

0.13884772

0.0098736

t Stat

P-value

Significance F
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A study of Performance Appraisal System implemented at Tata Motors
Dr. V. Padmaja, Assistant Professor, MSRIM
Ms. Bejugam Bhuvaneshwari, Student- PGDM, MSRIM, Batch 13-15 Dr. V.

Abstract
This research was carried out to identify the techniques used by Tata Motors in performance
appraisal, to understand the employee's attitude towards performance appraisal system and whether it
aids in increasing the productivity of the employees or not. Performance appraisal is defined as the
process of assessing the performance and progress of an employee or a group of employee's on a given
job and their potential for future development. The study is about whether the Performance Appraisal
System used by Tata Motors is having a positive impact on the productivity of the employees or not. A
structured questionnaire was used to collect the responses of the supervisory level employees of Tata
Motors, Jamshedpur. The research has taken into account the satisfaction level of the employees. It was
observed that most of the employees were aware about the Performance Appraisal Process in Tata
Motors and were satisfied by the Performance Appraisal System and thus is having positive impact on
the productivity of the employees.
Key words: Performance Appraisal System, Productivity, Supervisory level employees.

Statement of The Problem

Introduction
Human Resource Management is the

Performance appraisal has been widely used

management of employee's skill, knowledge,

by organizations in order to examine the strength

abilities, talent, aptitude, creativity, ability etc.

and weakness of their employees and to assess

Different terms used for denoting Human

whether the performance of the employees are in

Resource Management are labor management,

compliance with the laid out standards. It is the

labor administration, l a b o r management

process by which employees are rewarded for

relationship, employee-employer relationship,

their performance in an organization. The

industrial relationship,

human capital

employees who haven't performed well are not

management, human asset management etc. One

rewarded which may result in demotivating the

of the important aspects of Human Resource

employees and eventually bring down their

Management is performance management which

productivity. This research is done to find out

is a systematic and holistic approach to identify

whether the employees of Tata Motors are aware

critical dimensions of performance to carry out

of the performance appraisal process in Tata

activities to ensure the vision, objectives and goals

Motors and are they satisfied or not. This research

and values of the organization are being met

also helps in assessing the effect of performance

effective and efficient manner. In order to manage

appraisal system on the productivity of the

the performance of the employee's performance

employees.

appraisal is carried out in organizations.

Review of Previous Literature

Performance appraisal is defined as the process of

T h e j o u r n a l i s f r o m Co n t e m p o r a r y

assessing the performance and progress of an

Management Research 2014, VOL 8, Issue No 1,

employee or a group of employee's on a given job

72-82.

and their potential for future development.
Performance appraisal consists of formal

Authors : Mrs E. Deepa, Dr. S. Kuppuswamy,

procedures used in working organizations and

Dr.R. Palaniswamy.

potential of employees. This paper is aimed at

The authors have reviewed use of

finding the effect of the Performance appraisal

performance appraisal techniques used in

system of Tata Motors on the productivity of the

organisationslike

employees.
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